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Executive Summary 
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Key Findings 

The Distr ict  has a substantial  f i lm industry.  

Cash incentives do attract out of state production. 

Over t ime, the analysis shows that these incentives support growth in the 
indigenous f i lm industry.  

Therefore, the Distr ict  should measure the effectiveness of a f i lm incentive 
through growth in the indigenous f i lm industry over a period of several  
years.  

0%1!>&#5&=&);!*9!#'!&'31')&>1!82*(2#:!7181'7$!<8*'!)%1!1B813)17!21)<2'!*'!&'>1$):1')!*9!)%#)!
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&'>1$):1')!9*2!9&=:!&'31')&>1!82*(2#:$!)*!219=13)!)%1!7&>12$&);!*9!51'19&)$!#$$*3&#)17!@&)%!9&=:!U!
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1 Industry Overview  
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1.1 Sector Definitions 
V*2!)%1!8<28*$1$!*9!)%&$!#'#=;$&$+!@1!%#>1!719&'17!)%1!Q1')12)#&':1')!#'7!:17&#!&'7<$)2;S!#$!
82*7<312$!*9!9&=:+!>&71*+!#'7!7&(&)#=!:17&#!/R'7<$)2;4-!"%&=1!)%#)!:#;!#881#2!$&:8=1+!#'#=;P&'(!
)%1!R'7<$)2;!&$!3%#==1'(&'(!9*2!$1>12#=!21#$*'$-!

V&2$)+!&)$!>#2&*<$!1=1:1')$!7*!'*)!9#==!3*:9*2)#5=;!&')*!)2#7&)&*'#=!&'7<$)2;!719&'&)&*'$!<$17!5;!
(*>12':1')!*2!13*'*:&$)$-!02#7&)&*'#==;+!1$)#5=&$%:1')$!)%#)!82*7<31!9&=:$!#'7!>&71*$!#21!
3=#$$&9&17!<'712!)%1!O*2)%!A:12&3#'!R'7<$)2;!.*71!/OAR.J4!iCICC+!:*)&*'!8&3)<21!#'7!>&71*!
82*7<3)&*'-!,<1!)*!3%#'(1$!&'!R'7<$)2;!)13%'*=*(;+!)%&$!OAR.J!3*71!'*!=*'(12!3#8)<21$!#==!
$13)*2$!*9!)%1!R'7<$)2;+!'#:1=;!1$)#5=&$%:1')$!)%#)!82*7<31!=&>1!#'7!7&(&)#=!#3)&*'!*'!
3*:8<)12$-!!

J13*'7+!)%1!R'7<$)2;!'*)!*'=;!3*'$&$)$!*9!=*3#=!5<$&'1$$1$+!5<)!#=$*!9211=#'312$!=&>&'(!&'!)%1!
,&$)2&3)!#'7!*<)!*9!$)#)1!1')&)&1$!)%#)!3*:1!)*!,-.-!)*!213*27!9&=:!*2!>&71*-!N.EO*2)%@1$)!721@!
*'!$1>12#=!7#)#!$*<231$!)*!3*'7<3)!#!$&P1!#'#=;$&$!*9!1#3%!$13)*2!&'7&>&7<#==;-!!

V&'#==;+!$*:1!*9!)%1!7#)#!#21!21=1#$17!#9)12!3*'$&712#5=1!)&:1!=#($+!$<3%!#$!)%1!&'3*:1$!*9!$1=9K
1:8=*;17!9211=#'312$!218*2)17!5;!)%1!R')12'#=!Z1>1'<1!J12>&31!/RZJ4-!A$!#!21$<=)+!)%1!#'#=;$&$!
<$1$!$*:1!#$$<:8)&*'$!)*!$3#=1!7#)#!)*!VbCI-!!!

Y&>1'!)%1!)%211!3%#==1'(1$!71$32&517!#5*>1+!N.EO*2)%@1$)!$1(:1')17!)%1!R'7<$)2;!5;!);81!*9!
82*7<3)&*'!#'7!);81!*9!1$)#5=&$%:1')\1')&);-!0%1!R'7<$)2;!3*'$&$)$!*9!)%211!$13)*2$H!

C- !"#$%&$'#(#)$*+%,"-#.%/0!3*:8#'&1$!5#$17!1=$1@%121!)%#)!9&=:!&'!,-.`!

I- 1/,.2)/%"'$&.34$5$6.,)%$*+%,"-#.%/0!,-.-K5#$17!1$)#5=&$%:1')$!#'7!9211=#'312$!)%#)!
82*7<31!9&=:!U!>&71*`!#'7!

L- 7.2.#(3$4),.($*+%,"-#.%/0$3*:8#'&1$!'*)!3=#$$&9&17!#$!9&=:!U!>&71*!82*7<3)&*'!9&2:$!
)%#)!82*7<31!>&71*!9*2!*'=&'1!3*'$<:8)&*'+!#'&:#)&*'+!?Vj+!#'7!1')12)#&':1')!
$*9)@#21-!



!

 
2     Incentive Feasibility Analysis ECONorthwest  
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&'7<$)2;S!#3)&>&);-!R')2#K5<$&'1$$!1')&)&1$!3*:82&$1!)%1!)%&27!$1(:1')!*9!)%1!&'7&(1'*<$!9&=:!U!
>&71*!$13)*2-!

7.2.#(3$4),.($)/#.#.)'0$1')&)&1$!*<)$&71!)%1!9&=:!U!>&71*!&'7<$)2;!)%#)!82*7<31!>&71*!9*2!*'=&'1!
3*'$<:8)&*'+!#'&:#)&*'+!?Vj+!#'7!1')12)#&':1')!$*9)@#21-!

1.2 Measuring the Industry 
F1#$<2&'(!)%1!$&P1!*9!)%1!>&$<#=!:17&#!$13)*2!21M<&217!#$$1:5=&'(!#'7!32*$$3%136&'(!7#)#!92*:!
$1>12#=!$*<231$-!R'!$*:1!3#$1$+!#7_<$):1')$!#'7!1$)&:#)1$!%#7!)*!51!:#71-!0%1!21$<=)$!;&1=717!
1$)&:#)1$!*9!VbCI!1:8=*;:1')+!*<)8<)+!@#(1$+!#'7!9211=#'312!&'3*:1-!N.EO*2)%@1$)!
*2(#'&P17!)%1$1!7#)#!5;!R'7<$)2;!$13)*2!#'7!&'8<)!)%1!9&'#=!1$)&:#)1$!&')*!#!:*71=!*9!,-.-D$!
13*'*:;-!0%1!:*71=!71)12:&'17!)%1!)*)#=!13*'*:&3!&:8#3)$!)%1$1!&'7<$)2&1$!%#7!*'!)%1!,&$)2&3)!
&'!VbCI-!N.EO*2)%@1$)!(2*<817!)%1!21$<=)$!5;!R'7<$)2;!$13)*2-!!

1.2.1 Data Sources  
0%&$!#'#=;$&$!21=&1$!*'!$1>12#=!82&'3&8#=!$*<231$!*9!7#)#H!!

C- W<21#<!*9!d#5*2!J)#)&$)&3$!/WdJ4!.1'$<$!*9!N:8=*;:1')!#'7!"#(1$!/.N"4!7#)#!*'!
1:8=*;:1')!#'7!@#(1$`!!

I- a-J-!,18#2):1')!*9!d#5*2!/,Ed4!E33<8#)&*'#=!N:8=*;:1')!J)#)&$)&3$!/ENJ4!<$17!)*!
1$)&:#)1!/C4!$81'7&'(!#'7!1:8=*;:1')!#:*'(!&')2#K5<$&'1$$\&')12K&'7<$)2;!9&2:$!&'!)%1!
&'7&(1'*<$!9&=:!U!>&71*!82*7<3)&*'!$13)*2+!#'7!/I4!)%1!#:*<')!*9!7&(&)#=!:17&#!@*26!&'!
,-.-`!!

L- N.EO*2)%@1$)!&')12>&1@$!@&)%!3*:8#'&1$!&'!,-.-!)%#)!1'(#(1!&'!7&(&)#=!:17&#!
82*7<3)&*'!<$17!)*!1$)&:#)1!)%1!'<:512!*9!9&2:$!)%#)!1'(#(1!&'!7&(&)#=!:17&#!@*26`!
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f- a-J-!.1'$<$!8=#31!*9!@*26!#'7!21$&71'3;!7#)#`!!

i- E<)K*9K$)#)1!82*7<3)&*'!1B81'7&)<21!7#)#!92*:!)%1!FG0,+!O#)&*'#=!G#26$!J12>&31+!#'7!
)%1!a-J-!Y1'12#=!J12>&31$!A7:&'&$)2#)&*'`!

k- ,#)#!*'!5<$&'1$$!#7721$$1$!<$17!)*!&71')&9;!@%&3%!82*7<3)&*'$!218*2)17!5;!FG0,!@121!
3*:8=1)17!5;!&'7&(1'*<$!9&2:$!/N.EO*2)%@1$)!1B3=<717!)%1!1:8=*;:1')!#'7!
1B81'7&)<21$!5;!)%1$1!=*3#=!3*:8#'&1$!92*:!&)$!#$$1$$:1')!*9!*<)!*9!$)#)1!1B81'7&)<21$4`!

[- a-J-!N3*'*:&3!.1'$<$!7#)#!*'!9&=:!U!>&71*!82*7<3)&*'`!#'7!

l- N.EO*2)%@1$)!5<7(1)!7#)#!9*2!*<)!*9!$)#)1!$%**)$-!!

1.3 Size Analysis of the Industry 
0%&$!$13)&*'!82*>&71$!7#)#!*'!)%1!$&P1!*9!1#3%!R'7<$)2;!$13)*2-!0#5=1!C!$<::#2&P1$!)%1!
7&:1'$&*'$!)%1!R'7<$)2;!5;!$13)*2!&'!VbCI-!0%1!)*)#=!7&213)!*<)8<)!*9!)%1!R'7<$)2;!@#$!:*21!
)%#'!eI[i!:&==&*'-!E>12![i!81231')!3#:1!92*:!)%1!&'7&(1'*<$!9&=:!U!>&71*!$13)*2-!!

Table 1: Dimensions of the Film & Video Production and Digital Media Industry in Washing, D.C., 
FY12 

!
 Source: ECONorthwest, July 2013  

0%1!:*71=!$<5)2#3)$!#!8*2)&*'!*9!)%1!*<)8<)+!1:8=*;11$!#'7!82*82&1)*2$+!@#(1$!#'7!51'19&)$+!
#'7!82*82&1)*2!&'3*:1!92*:!)%1!)*)#=!)*!#33*<')!9*2!9211=#'312$!)%#)!7*!@*26!9*2!*<)!*9!$)#)1!
1')&)&1$!*2!&'7&(1'*<$!9&2:$-!0%1!>#=<1!*9!)%&$!@*26!&$!3*<')17!&'!)%1!*<)8<)!*9!5*)%!9211=#'312$!
#'7!1&)%12!*<)!*9!$)#)1!1')&)&1$!*2!&'7&(1'*<$!9&=:!U!>&71*!9&2:$!#'7+!)%1219*21+!)%1!R'7<$)2;!
*<)8<)!)*)#=!21M<&21$!$*:1!#7_<$):1')!)*!#>*&7!7*<5=1!3*<')&'(-f!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

f!,#)#!21M<&217!)*!1$)&:#)1!)%1!>#=<1!*9!)%&$!*>12=#8!&$!'*)!8<5=&3=;!#>#&=#5=1`!N.EO*2)%@1$)!1$)&:#)17!)%#)!*'1K
)%&27!*9!*<)8<)!5;!9211=#'312$!&$!3*<')17!&'!)%1!*<)8<)!*9!$)#)1!1')&)&1$!*2!&'7&(1'*<$!9&=:!U!>&71*!9&2:$-!

Measure
Out of State 

Entities
Indigenous 

Entities Digital Media
Less Inter-Sector 

Work FY2012 Total
Output $23,859,434 $212,552,313 $41,992,796 ($3,354,162) $275,050,382
Total employees (FYE) 123 742 227 (8) 1,084
Local employees (FYE) 89 742 227 (8) 1,050
Proprietors 0 216 0 (64) 152
Employee wages and benefits $10,935,253 $92,805,113 $19,246,133 ($299,829) $122,686,669
Proprietor income 0 8,049,988 0 (2,383,500) 5,666,488
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0%1!#'#=;$&$!$%*@$!1:8=*;:1')!&'!)12:$!*9!VbN$!/9<==!;1#2!1M<&>#=1')$4-!R)!7*1$!$*!513#<$1!
:<3%!*9!)%1!@*26!&'!)%1!R'7<$)2;!&$!82*_13)!$813&9&3!#'7!9&=:&'(!82*_13)$!#21!<$<#==;!*9!$%*2)!
7<2#)&*'-!A!812$*'!:#;!@*26!9*2!)%211!@116$!*'!*'1!82*_13)+!(*!*')*!#'*)%12!9*2!#!91@!7#;$+!
#'7!)%#'!#'*)%12!9*2!$1>12#=!@116$-!J*+!)*!#>*&7!3*<')&'(!1#3%!82*_13)!#$!&)$!*@'!_*5+!)%1!
#'#=;$&$!3*:821$$1$!_*5$!&')*!VbN$-!E'1!VbN!&$!)%1!$#:1!#$!)@1=>1!:*')%$!*9!1:8=*;:1')-!R'!
VbCI+!)%1!R'7<$)2;!82*>&717!@*26!9*2!C+XiX!VbN$!#'7!CiI!82*82&1)*2$!/&-1-+!9211=#'312$4!&'!,-.-!

1.3.1 Out of State Production 
0#5=1!I!$%*@$!)%1!7&:1'$&*'$!*9!)%1!*<)!*9!$)#)1!82*7<3)&*'!$13)*2-!W#$17!*'!7#)#!92*:!)%1!
FG0,+!)%1!O#)&*'#=!G#26$!J12>&31+!#'7!)%1!a-J-!Y1'12#=!J12>&31$!A7:&'&$)2#)&*'+!
N.EO*2)%@1$)!1$)&:#)1$!)%#)!*<)!*9!$)#)1!82*7<3)&*'$!(1'12#)17!eIL-i!:&==&*'!&'!*<)8<)!&'!
VbCI-!E<)!*9!$)#)1!1')&)&1$!1:8=*;17!#!)*)#=!*9!CCi!VbN$!#'7!lC!@121!=*3#=!21$&71')$-!"#(1$!#'7!
51'19&)$!9*2!)%1$1!1:8=*;11$!)*)#=17!eCX-k!:&==&*'+!#)!#'!#''<#=&P17!#>12#(1!*9!emI+IlX!812!VbN-!
A3)<#=!8#;!812!&'7&>&7<#=!@#$!=1$$+!#$!:#';!_*5$!=#$)17!9*2!#!=&:&)17!'<:512!*9!7#;$-!!!!

Table 2: Dimensions of Film & Video Production Projects Conducted by Out of State Sector in 
Washington, D.C., FY12 

 
Source: ECONorthwest, July 2013 

0%1!:*71=!$<5)2#3)$!eL[f+[l[!92*:!1$)&:#)17!*<)8<)+!l!1:8=*;11$!92*:!)%1!'<:512!*9!
)*)#=\=*3#=!VbN$+!#'7!eImm+lIm!&'!1:8=*;11!@#(1$!#'7!51'19&)$!)*!#>*&7!7*<5=1!3*<')&'(!)%1!
@*26!7*'1!5;!9211=#'312$!&'!)%1!,&$)2&3)!9*2!*<)!*9!$)#)1!1')&)&1$!/)%1&2!*<)8<)!&$!8#2)!*9!)%1!
&'7&(1'*<$!R'7<$)2;!$13)*24-!!

1.3.2 Indigenous Production 
0#5=1!L!821$1')$!)%1!7&:1'$&*'$!*9!)%1!&'7&(1'*<$!9&=:!U!>&71*!82*7<3)&*'!&'7<$)2;!&'!
"#$%&'()*'+!,-.-!R'!)*)#=!#'7!#7_<$)17!9*2!&')12K$13)*2!@*26+!)%&$!&'7<$)2;!$13)*2!(1'12#)17!
eIXm-k!:&==&*'!&'!*<)8<)+!1:8=*;17![fI!VbN$!#'7!CiI!82*82&1)*2$+!#'7!(1'12#)17!#!3*:5&'17!
8#;2*==!#'7!82*82&1)*2!&'3*:1!*9!eml-i!:&==&*'-!!!

Table 3: Dimensions of the Indigenous Film & Video Production Industry in Washington, D.C., FY12  

!!
Source: ECONorthwest, July 2013  

Measure Out of State Entities
Less Inter-Sector 

Work FY2012 Total
Output $23,859,434 ($374,787) $23,484,647
Total employees (FYE) 123 (8) 115
Local employees (FYE) 89 (8) 81
Total employee wages and benefits $10,935,253 ($299,829) $10,635,424

Measure
Film and Video 

Firms Freelancers Intra-Business
Less Inter-

Sector Work FY2012 Total
Output $189,671,194 $10,062,485 $12,818,634 ($2,979,375) $209,572,938
Employees (FYE) 662 0 80 0 742
Proprietors 0 216 0 (64) 152
Employee wages and benefits $86,930,078 $0 $5,875,035 $0 $92,805,113
Proprietor income 0 8,049,988 0 (2,383,500) 5,666,488
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1.3.1 Digital Media Production 
0#5=1!f!$<::#2&P1$!)%1!7&:1'$&*'$!*9!)%1!,&(&)#=!F17&#!G2*7<3)&*'!R'7<$)2;!&'!"#$%&'()*'+!
,-.-!&'!VbCI-!0%&$!$13)*2!82*7<317!'1#2=;!efI!:&==&*'!&'!*<)8<)!&'!VbCI+!1:8=*;17!II[!VbN$+!
#'7!82*7<31!)*)#=!@#(1$!#'7!51'19&)$!*9!eCm-I!:&==&*'-!!

Table 4: Dimensions of the Digital Media Production Industry  

in Washington, D.C., FY12 

 
Source: ECONorthwest, June 2013  

Measure FY2012 Total
Sub-sector output $41,992,796
Employees (FYE) 227
Employee wages and benefits $19,246,133
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2 Industry Impact Analysis 

0%&$!3%#8)12!821$1')$!)%1!:1)%*7*=*(;!#'7!9&'7&'($!9*2!)%1!&:8#3)!#'#=;$&$!*9!)%1!R'7<$)2;!#'7!
VNRV-!!!

2.1 Overview of Economic Impact Analysis 
N3*'*:&3!&:8#3)!#'#=;$&$!&$!#!@#;!*9!:1#$<2&'(!%*@!#'!&'7<$)2;!*2!(2*<8!*9!&'7<$)2&1$+!$<3%!
#$!)%1!9&=:!U!>&71*!#'7!7&(&)#=!:17&#!$13)*2$+!#9913)$!,-.-D$!13*'*:;-!R)!&$!7*'1!)%2*<(%!)%1!<$1!
*9!3*:8<)12!:*71=$!71$&('17!)*!)2#31!)%1!9=*@!*9!7*==#2$!51)@11'!5<$&'1$$1$+!3*'$<:12$+!#'7!
1:8=*;11$-!0%&$!$13)&*'!71$32&51$!N.EO*2)%@1$)D$!:1)%*7*=*(;-!

2.1.1 Methodology 
J81'7&'(!#'7!1:8=*;:1')!5;!#'!&'7<$)2;!(1'12#)1$!13*'*:&3!&:8#3)$!1=$1@%121!&'!)%1!
13*'*:;-!N3*'*:&$)$!:1#$<21!)%1$1!<8$)21#:!19913)$!*'!$<88=&12$!#'7!@*2612!%*<$1%*=7$!&'!
)12:$!*9!*<)8<)+!@#(1$+!_*5$+!#'7!*)%12!);81$!*9!&:8#3)$-!N3*'*:&$)$!71>1=*817!#!:1)%*7!3#==17!
Q&'8<)K*<)8<)S!:*71=&'(!)*!#$$1$$!)%1$1!&:8#3)$-!!

A'!&'8<)K*<)8<)!:*71=!&$!#!:#)%1:#)&3#=!21821$1')#)&*'!*9!#'!13*'*:;-!R)!$%*@$!%*@!7&99121')!
8#2)$!*9!#'!13*'*:;!#21!=&'617!)*!*'1!#'*)%12-!R'9*2:#)&*'!#5*<)!=&'6#(1$!3*:1$!92*:!>#2&*<$!
$*<231$+!&'3=<7&'(!a-J-!.1'$<$!218*2)$!*'!8*8<=#)&*'!#'7!5<$&'1$$1$-!!

N.EO*2)%@1$)!1$)&:#)1$!&:8#3)$!<$&'(!)%1!13*'*:&3!:*71=&'(!$*9)@#21!RFGdAO!/R:8#3)!
A'#=;$&$!9*2!G=#''&'(4-!RFGdAO!&$!#!@&71=;!<$17!13*'*:&3!&:8#3)!:*71=&'(!$;$)1:-i!0%1!a-J-!
,18#2):1')!*9!A(2&3<=)<21!#'7!a-J-!V*21$)!J12>&31!71>1=*817!RFGAO!#$!#!82*7<3)!*9!)%1!Z<2#=!
,1>1=*8:1')!A3)!*9!Cm[I-!!

R'!$&:8=1!)12:$+!)%1!RFGdAO!:*71=!@*26$!5;!)2#3&'(!%*@!:*'1;!:#71!&'!*'1!$13)*2!*9!#'!
13*'*:;!&$!$81')!#'7!21K$81')!)%2*<(%*<)!)%1!21$)!*9!)%1!13*'*:;-!0%1!)*)#=!&:8#3)!*9!)%&$!
$13)*2!&'321#$1$!@&)%!1#3%!2*<'7!*9!=*3#=!$81'7&'(!#'7!1:8=*;:1')!&)!$<88*2)$-!!

R:8#3)$!7*!'*)!3*')&'<1!)*!3;3=1!&'719&'&)1=;!)%2*<(%!#'!13*'*:;-!0%1;!(2#7<#==;!7&:&'&$%!#$!
:*'1;!=1#6$!*9!*<)!*9!)%1!$;$)1:!*9!$81'7&'(!#'7!1#2'&'($-!E'=;!1B81'7&)<21$!#'7!
1:8=*;:1')!)%#)!*33<2!@&)%&'!)%1!,&$)2&3)!*9!.*=<:5&#!#21!21=1>#')!)*!)%&$!#'#=;$&$-!0%1!:*71=!
#$$<:1$!)%#)!#';!$81'7&'(!*<)$&71!*9!)%1!,&$)2&3)!&$!=*$)!)*!)%1!=*3#=!13*'*:;-!0#B1$!#'7!$#>&'($!
#21!#=$*!$*<231$!*9!=1#6#(1-!RFGdAO!#33*<')$!9*2!)%1$1-!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

i!a'&>12$&);!*9!"&$3*'$&'!.1')12!9*2!.**812#)&>1$!#'7!)%1!,18#2):1')!*9!A(2&3<=)<2#=!#'7!A88=&17!N3*'*:&3$!#)!
)%1!a'&>12$&);!*9!"&$3*'$&'!n!F#7&$*'!#)!%))8H\\21&3-<@33-@&$3-17<\&:8=#'\!
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J)#'7#27!RFGdAO!:*71=$!=#36!7#)#!$813&9&3!)*!)%1!9&=:!U!>&71*!&'7<$)2;-!0%2*<(%!&)$!821>&*<$!
@*26!$)<7;&'(!)%1!R'7<$)2;+!N.EO*2)%@1$)!71>1=*817!#!<'&M<1!RFGdAO!:*71=!9*2!)%1!
R'7<$)2;!)%#)!&'3*28*2#)1$!R'7<$)2;K$813&9&3!$81'7&'(!#'7!1:8=*;:1')!8#))12'$-!!

2.1.2 Types of Impacts  
R:8#3)$!#21!218*2)17!<$&'(!13*'*:&3!:1#$<21$+!$<3%!#$!_*5$!#'7!&'3*:1!)%#)+!@%&=1!'*)!
#77&)&>1+!7*!82*>&71!#=)12'#)&>1!812$813)&>1$!9*2!1B821$$&'(!)%1!$&P1!*9!13*'*:&3!19913)$-!0%1!
:1#$<21:1')$!<$17!&'!)%&$!218*2)!#21H!

• A%>'B!0%1!#''<#=!#>12#(1!'<:512!*9!_*5$+!5*)%!*9!8#;2*==!1:8=*;11$!#'7!)%1!$1=9K
1:8=*;17+!9*2!$1#$*'#=+!9<==K+!*2!8#2)K)&:1!@*26!7*'1!7<2&'(!*>12!)%1!3*<2$1!*9!CI!
:*')%$-!0%1$1!_*5$!#21!)12:17!Q9<==K;1#2!1M<&>#=1')S!/VbN4!_*5$-!

• C4*3%@))$D(2)'$(/,$>)/)&.#'B!0%1!$<:!*9!@#(1$+!$#=#2&1$+!51'19&)$!/#()(&!%1#=)%!
&'$<2#'31+!>#3#)&*'!8#;+!21)&21:1')4+!#'7!1:8=*;12!8#&7!8#;2*==!)#B1$-!0*(1)%12+!)%1$1!
1=1:1')$!3*:82&$1!#'!1:8=*;11D$!)*)#=!3*:81'$#)&*'-!!

• ;+%*+.)#%+$./-%4)B!13*'*:&3!&:8#3)!:*71=$!3*<')!1#2'&'($!*9!$1=9K1:8=*;17!@*2612$!
#$!82*82&1)*2!&'3*:1-!

• 9(>%+$./-%4)B!0%1!$<:!*9!1:8=*;11!@#(1$!#'7!51'19&)$!#'7!82*82&1)*2!&'3*:1-!

• !"#*"#B!0%1!>#=<1!*9!#!;1#2D$!@*2)%!*9!82*7<3)&*'-!

2.1.3 Impact Levels 
02#'$#3)&*'$!/#'7!1:8=*;:1')4!*33<2!#)!)%211!7&99121')!=1>1=$!7181'7&'(!*'!%*@!21:*>17!)%1;!
#21!92*:!)%1!&'&)&#=!$*<231-!V*2!)%&$!#'#=;$&$+!)%*$1!=1>1=$!#21H!

• 7.+)-#$.4*(-#'B!0%1!&:8#3)$!7&213)=;!3#<$17!5;!)%1!R'7<$)2;-!!

• 1/,.+)-#$.4*(-#'B!0%1!&:8#3)$!3#<$17!5;!*)%12!&'7<$)2&1$!#$!#!21$<=)!*9!)%1!9&=:!U!>&71*!
&'7<$)2;-!R'7&213)!&:8#3)$!21$<=)!92*:!5<$&'1$$K)*K5<$&'1$$!)2#'$#3)&*'$-!V*2!1B#:8=1+!
@%1'!#!9&=:!82*7<3)&*'!3*:8#';!8#;$!#!=*3#=!#7>12)&$&'(!9&2:!)*!82*7<31!#'!#7+!&)$!
$81'7&'(!3#<$1$!#!9&2$)!2*<'7!&'7&213)!&:8#3)!*'!)%1!=*3#=!13*'*:;-!R9!)%1!#7>12)&$&'(!
9&2:!)%1'!8#;$!)%1!"#$%&'()*'!G*$)!9*2!#'!#7!*'!51%#=9!*9!)%1!9&=:!82*7<3)&*'!3*:8#';+!
)%#)!$81'7&'(!#=$*!21821$1')$!#'!&'7&213)!&:8#3)!/$813&9&3#==;!#!$13*'7!2*<'7!&:8#3)4-!
R:8#3)$!3#'!3*')&'<1!9*2!:#';!2*<'7$`!)%1!&:8#3)!#'#=;$&$!@&==!3*<')!)%1:!#$!=*'(!#$!
)%1;!*33<2!&'$&71!)%1!,&$)2&3)-!!

• 1/,"-),$.4*(-#'B!A'!&'7<317!&:8#3)!3*:1$!92*:!%*<$1%*=7!$81'7&'(-!V*2!1B#:8=1+!
@%1'!#!3#:12#!*812#)*2!1:8=*;17!5;!#!82*7<3)&*'!3*:8#';!&'!,-.-!$81'7$!#!8*2)&*'!*9!
%&$!8#;3%136!#)!#!21$)#<2#')!&'!)%1!,&$)2&3)+!)%&$!$81'7&'(!21821$1')$!#!9&2$)!2*<'7!
&'7<317!&:8#3)-!R9!)%1!@#&)21$$!#)!)%1!21$)#<2#')!$81'7$!)%1!)&8!$%1!1#2'17!92*:!)%1!
3#:12#!*812#)*2!#)!#!=*3#=!%#27@#21!$)*21+!)%#)!$81'7&'(!&$!#!$13*'7!2*<'7!*9!&'7<317!
&:8#3)-!W13#<$1!&'7<317!&:8#3)$!*2&(&'#)1!92*:!%*<$1%*=7!$81'7&'(+!)%1;!*9)1'!#21!
3#==17!Q3*'$<:8)&*'K72&>1'S!19913)$-!!
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2.2 Overview of Fiscal Impact Analysis 
V&$3#=!&:8#3)!#'#=;$&$!:1#$<21$!)%1!#9913)!*9!#'!&'7<$)2;!*2!(2*<8!*9!&'7<$)2&1$!*'!(*>12':1')!
3*$)$!#'7!21>1'<1$-!V*2!)%1!$3*81!*9!)%&$!#'#=;$&$+!N.EO*2)%@1$)!#'#=;P17!)%1!21>1'<1$!)*!)%1!
,&$)2&3)!#$!#!21$<=)!*9!)%1!R'7<$)2;-!0%1$1!21>1'<1$!3*'$&$)!*9!,&$)2&3)!)#B1$!#$!@1==!#$!812:&)$!
#'7!911$!8#&7!)*!>#2&*<$!(*>12':1')!#(1'3&1$-!0%1!#'#=;$&$!#$$<:1$!)%#)!(*>12':1')!)#B1$+!
911$+!#'7!$;$)1:$!71>1=*8:1')!3%#2(1$!3*>12!)%1!3*$)$!#$$*3&#)17!@&)%!82*>&7&'(!$12>&31$!)*!
R'7<$)2;!1$)#5=&$%:1')$!#'7!)%1&2!@*2612$-!0%&$!$13)&*'!$<::#2&P1$!)%1!:1)%*7*=*(;-!!

N.EO*2)%@1$)!<$17!7#)#!92*:!RFGdAO!#'7!)%1!,-.-!E99&31!*9!0#B!#'7!Z1>1'<1!)*!1$)&:#)1!
)%1!9&$3#=!&:8#3)$!*9!)%1!R'7<$)2;!*'!)%1!,&$)2&3)!(*>12':1')-!W1=*@+!&$!#!=&$)!*9!)%1!61;!)#B1$!#'7!
911$!N.EO*2)%@1$)!#'#=;P17+!&'3=<7&'(!#';!$813&#=!7#)#!#7_<$):1')$-!!

• 8(3)'$(/,$E')$F(GH$0%1!:*71=!@1&(%)$!*<)8<)!7#)#!9*2!$*:1!$13)*2$!)*!#33*<')!9*2!2#)1!
>#2&#)&*'$-!V*2!1B#:8=1+!)%1!:*71=!#33*<')$!9*2!%&(%12!2#)1$!&:8*$17!*'!%*)1=$!#'7!
21$)#<2#')$+!#$!3*:8#217!)*!21)#&=!$)*21$-!!

• ;+%*)+#@$F(GH$N.EO*2)%@1$)!<$17!)%1!R'7<$)2;D$!3*')2&5<)&*'!)*!)*)#=!=#5*2!&'3*:1!#$!
#'!&'7&3#)*2!*9!82*812);!)#B1$-!!

• 1/,.6.,"(3$./-%4)$#(GH$0%1!:*71=!#$$<:1$!#==!=#5*2!&'3*:1+!&'3=<7&'(!82*82&1)*2!
&'3*:1+!&$!$<5_13)!)*!&'7&>&7<#=!&'3*:1!)#B1$-!R)!#7_<$)$!)%1!'<:512!*9!)#B#5=1!VbN$!)*!
#33*<')!9*2!)%1!8*2)&*'!*9!&'7&>&7<#=$!)%#)!@*26!&'!,-.-!5<)!#21!21$&71')$!*9!*)%12!$)#)1$!
#'7!7*!'*)!8#;!&'3*:1!)#B1$!)*!)%1!,&$)2&3)-!!

• <%+*%+(#)$&+(/-I.')$#(GH!N.EO*2)%@1$)!#$$<:17!)%#)!*<)!*9!$)#)1!1')&)&1$!@*<=7!'*)!
8#;!#';!3*28*2#)1!92#'3%&$1!)#B1$!)*!)%1!,&$)2&3)-!V*2!1$)#5=&$%:1')$!&'!)%1!7&$)2&3)+!)%1&2!
)#B1$!#21!#!9<'3)&*'!*9!)%1&2!*<)8<)+!21=#)&>1!)*!#==!82&>#)1!$13)*2!&'7<$)2&1$-!!

• !#I)+$#(G)'H!0%1!#'#=;$&$!#$$<:1$!)%#)!)%1!2#)&*!*9!*)%12!)#B1$!)*!Q6'*@'!)#B1$S!/)%*$1!
#'#=;P17!#5*>14!&$!82*8*2)&*'#=!51)@11'!)%1!,&$)2&3)!#'7!)%1!R'7<$)2;-!!

• :.34$*)+4.#$&))'H!G12:&)!911$!8#&7!5;!82*7<3)&*'!3*:8#'&1$+!#$!218*2)17!5;!)%1!FG0,-!
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2.3 Economic and Fiscal Impacts of the Industry in FY12 
0%&$!$13)&*'!821$1')$!)%1!9&'7&'($!92*:!5*)%!)%1!13*'*:&3!#'7!9&$3#=!&:8#3)!#'#=;$1$!9*2!)%1!
R'7<$)2;!&'!VbCI-!R)!3*'3=<71$!@&)%!#!21)<2'!*'!*<)!*9!$)#)1!$81'7&'(!#'#=;$&$-!!

2.3.1 Economic Impact Findings 
J<::&'(!#==!)%211!&:8#3)!=1>1=$!/7&213)+!&'7&213)+!#'7!&'7<3174!21>1#=$!)%#)+!#=)*(1)%12+!)%1!
,&$)2&3)!R'7<$)2;!$13)*2$!$<88*2)17!efkX-f!:&==&*'!&'!*<)8<)+!eIXi-I!:&==&*'!&'!=#5*2!&'3*:1+!#'7!
I+fik!VbN!_*5$!&'!VbCI-!0%&$!_*5!9&(<21!&'3=<71$!7&213)!1:8=*;:1')!#:*'(!R'7<$)2;!1')&)&1$+!
&'3=<7&'(!9&=:!321@!1:8=*;11$+!#$!@1==!#$!_*5$!&'!*)%12!&'7<$)2&1$!$<88*2)17!5;!9&=:!U!>&71*!
82*7<3)&*'+!=&61!9**7!$12>&31!#'7!21)#&=-!0%1$1!$13)*2!)*)#=$!#33*<')!9*2!&')12K$13)*2!*>12=#8-!!

Table 5: Summary of Total Impacts, FY12 

 
              Source: ECONorthwest using IMPLAN software 

Out of State Production 

G2*7<3)&*'!3*:8#'&1$!92*:!*<)$&71!)%1!,&$)2&3)!#=$*!%#>1!#'!&:8#3)!*'!)%1!,-.-!13*'*:;-!,#)#!
92*:!FG0,!#'7!*)%12$!$%*@+!'1)!*9!=*3#==;!82*7<317!$%**)$+!)%#)!*<)!*9!$)#)1!82*7<3)&*'$!$81')!
#5*<)!eIf-C!:&==&*'!&'!,-.-!&'!VbCI-!!

E<)!*9!$)#)1!82*7<3)&*'!3*:8#'&1$!@121!7&213)=;!21$8*'$&5=1!9*2!eIL-i!:&==&*'!&'!*<)8<)!&'!VbCI-!
0%1;!#=$*!(1'12#)17!eCX-k!:&==&*'!&'!=#5*2!&'3*:1!#'7!$<88*2)17!CCi!_*5$-!0%1&2!7&213)!$81'7&'(!
#'7!8#;2*==$!$)&:<=#)17!#77&)&*'#=!13*'*:&3!#3)&>&);!&'!,-.-!R'!)*)#=+!)%1!,&$)2&3)!(#&'17!efI-l!
:&==&*'!&'!*<)8<)+!eCl-i!:&==&*'!&'!=#5*2!&'3*:1+!#'7!Ikk!VbN!_*5$-!

Table 6: Impacts of Out-of-State Film & Video Production in D.C., FY12 

 
Source: ECONorthwest using IMPLAN software 

Source Total Output
Total Labor 

Income FYEs
Out of state film and video production $41,820,080 $18,499,565 266
Indigenous sector 362,931,813 160,946,149 1,877
Digital media production 55,624,641 25,726,136 314
Total $460,376,534 $205,171,850 2,456

Type Output Labor Income FYEs
Out of state entities
  Direct $23,859,434 $10,935,253 123
  Indirect and induced 18,481,657 7,922,102 152
Segment total $42,341,091 $18,857,355 275
Less inter-sector work
  Direct ($374,787) ($299,829) (8)
  Indirect and induced (146,225) (57,961) (1)
Segment total (521,011) (357,790) (9)
Out of state sector total
  Direct 23,484,647 10,635,424 115
  Indirect and induced 18,335,432 7,864,141 151
Total 41,820,080 18,499,565 266
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Indigenous Film & Video Production  

0#5=1![!$<::#2&P1$!)%1!&:8#3)$!*9!)%1!&'7&(1'*<$!$13)*2-!R'!)*)#=+!)%1!$13)*2!$<88*2)17!eLkI-m!
:&==&*'!&'!*<)8<)+!C+l[[!VbN!_*5$+!#'7!eCkX-m!:&==&*'!&'!=#5*2!&'3*:1!&'!)%1!,&$)2&3)!*9!.*=<:5&#!
&'!VbCI+!'1)!&')12K$13)*2!@*26-!!!!

Table 7: Impacts of the Indigenous Sector by Sector in D.C., FY12 

 
Source: ECONorthwest using IMPLAN software 

9%-(3$&.34$5$6.,)%$&.+4'$%#>1!)%1!(21#)1$)!13*'*:&3!&:8#3)!#:*'(!)%1!R'7<$)2;!$13)*2$-!0%1$1!
9&2:$!7&213)=;!1:8=*;17!kkI!VbN!@*2612$!@%*!1#2'17!#!)*)#=!*9!elk-m!:&==&*'!&'!=#5*2!&'3*:1-!
0%1;!#33*<')17!9*2!eClm-[!:&==&*'!&'!7&213)!#''<#=!*<)8<)!#'7!eLLi-X!:&==&*'!&'!)*)#=!*<)8<)!&'!
)%1!,&$)2&3)-!J81'7&'(!5;!=*3#=!9&=:!U!>&71*!9&2:$!#'7!)%1&2!1:8=*;11$!$<88*2)17!#'!#77&)&*'#=!
mL[!_*5$!#'7!eim-k!:&==&*'!&'!=#5*2!&'3*:1!&'!)%1!,&$)2&3)-!R'!IXCI!#!)*)#=!*9!C+imm!VbN!_*5$!&'!)%1!
,&$)2&3)!3*<=7!51!)2#317!5#36!)*!=*3#=!9&=:!U!>&71*!3*:8#'&1$-!

FI)+)$D)+)$JKL$&+))3(/-)+'!5#$17!&'!,-.-!7<2&'(!VbCI!#'7!)%1;!:#71!#5*<)!el-X!:&==&*'+!'1)!*9!
5<$&'1$$!1B81'$1$-!A33*<')&'(!9*2!&')12K$13)*2!@*26+!N.EO*2)%@1$)!1$)&:#)1$!)%121!@121!CiI!
VbN!82*82&1)*2$!)%#)!1#2'17!ei-[!:&==&*'!#'7!(1'12#)17!#'!*<)8<)!*9!e[-C!:&==&*'-!O1)!*9!&')12K
$13)*2!@*26+!)%1&2!@*26!3*')2&5<)17!#'!#77&)&*'#=!eI-l!:&==&*'!&'!*<)8<)+!Cl!_*5$+!#'7!eC-C!
:&==&*'!&'!=#5*2!&'3*:1-!!!

1/#+(=>"'./)''$*+%,"-#.%/!1:8=*;$!#882*B&:#)1=;!lX!81*8=1!)%#)!7*!9&=:!U!>&71*!82*7<3)&*'!
@*26-!0%1$1!_*5$!3*')2&5<)17!eCI-l!:&==&*'!&'!*<)8<)!&'!,-.-+!@&)%!ei-m!:&==&*'!&'!=#5*2!&'3*:1-!
0%&$!#3)&>&);!$<88*2)17!#'!#77&)&*'#=!Il!@*2612$!@&)%!eC-l!:&==&*'!&'!=#5*2!&'3*:1-!

Type Output Labor Income FYEs
Local film & video production
  Direct $189,671,194 $86,930,078 662
  Indirect and induced 146,230,106 59,571,193 937
Segment total $335,901,301 $146,501,271 1,599
Freelancers
  Direct $10,062,485 $8,049,988 216
  Indirect and induced 3,925,925 1,556,167 25
Segment total $13,988,410 $9,606,155 242
Intra-Business
  Direct $12,818,634 $5,875,035 80
  Indirect and induced 4,365,261 1,807,950 28
Segment total $17,183,894 $7,682,985 108
Less inter-sector work
  Direct ($2,979,375) ($2,383,500) (64)
  Indirect and induced ($1,162,417) ($460,761) (7)
Segment total (4,141,792) (2,844,262) (72)

Indigenous sector total
  Direct $209,572,938 $98,471,601 894
  Indirect and induced 153,358,875 62,474,548 982
Sector total $362,931,813 $160,946,149 1,877
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Digital Media Entities 

R'!VbCI+!7&(&)#=!:17&#!82*7<3)&*'+!*<)$&71!*9!)%1!9&=:!U!>&71*!&'7<$)2;+!#33*<')17!9*2!II[!7&213)!
_*5$!&'!,-.-!0%1$1!_*5$!3*')2&5<)17!'1#2=;!efI!:&==&*'!)*!)%1!,&$)2&3)D$!(2*$$!13*'*:&3!*<)8<)+!
7&213)=;!(1'12#)&'(!eCm-I!:&==&*'!&'!=#5*2!&'3*:1-!0%2*<(%!)%1&2!&'7&213)!#'7!&'7<317!&:8#3)$+!
)%&$!$13)*2!9<2)%12!$<88*2)17!eCL-k!:&==&*'!&'!*<)8<)+!ek-i!:&==&*'!&'!=#5*2!&'3*:1+!#'7!l[!Vb!
_*5$!1=$1@%121!&'!,-.-!

Table 8: Impacts of Digital Media Production Outside of the Film & Video Industry, FY12 

 
Source: ECONorthwest using IMPLAN software 

2.3.2 Fiscal Impact Analysis Findings 
V&=:!U!>&71*!82*7<3)&*'+!#'7!)%1!#3)&>&);!&)!$<88*2)$!&'!)%1!#21#!13*'*:;+!#=$*!;&1=7$!9&$3#=!
&:8#3)$!&'!)%1!9*2:$!*9!=*3#=!)#B1$!#'7!911$-!A6&'!)*!)%1!13*'*:&3!&:8#3)!#'#=;$&$!821$1')17!&'!
)%1!821>&*<$!$13)&*'+!)%1!9&$3#=!&:8#3)!#'#=;$&$!3*<')$!7&213)+!&'7&213)+!#'7!&'7<317!&:8#3)$!#'7!
$<::#2&P1$!)%1:!&'!)*)#=-!!

Fiscal Impacts of the Industry 

0#5=1!m!$%*@$!)%1!)#B!#'7!911!21>1'<1$!(1'12#)17!5;!)%1!R'7<$)2;!&'!VbCI!5;!$*<231-!V*<2!)#B1$!
(1'12#)17!'1#2=;!li!81231')!*9!)%1!)#B!21>1'<1$!92*:!)%1!R'7<$)2;H!)%1!$#=1$!#'7!<$1!)#B+!)%1!21#=!
82*812);!)#B+!)%1!&'7&>&7<#=!&'3*:1!)#B+!#'7!)%1!3*28*2#)1!92#'3%&$1!)#B-!0%1!$#=1$!#'7!<$1!)#B!
(1'12#)17!#'!1$)&:#)17!ef-i!:&==&*'+!'1#2=;!Li!81231')!*9!)*)#=!21>1'<1$-!Z1#=!82*812);!)#B1$+!#)!
eL-L!:&==&*'+!#33*<')17!9*2!Ik!81231')!*9!)*)#=!)#B!21>1'<1$-!,&213)!#'7!&'7&213)!1:8=*;11$!*9!)%1!
R'7<$)2;!8#&7!#5*<)!eI-k!:&==&*'!&'!&'7&>&7<#=!&'3*:1!)#B1$-!d*3#=!5<$&'1$$1$!8#&7!efim+fkl!&'!
)#B1$!*'!)%1&2!5<$&'1$$!&'3*:1-!

Table 9: Fiscal Impacts of the Industry on D.C., FY12, 2013$ 

 
Source: ECONorthwest with data from IMPLAN and 
the D.C. Office of Tax and Revenue 

!

Type Output Labor Income FYEs
Direct $41,992,796 $19,246,133 227
Indirect and induced 13,631,845 6,480,003 87
Total $55,624,641 $25,726,136 314

Source Revenue Generated
Tax revenues
  Sales and use tax $4,457,662
  Property tax 3,303,786
  Individual income tax 2,599,567
  Corporate franchise tax 459,468
  Other taxes 2,019,059
Total District tax revenues $12,839,542
  Permits and fees 105,751
Total $12,945,293
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Fiscal Impact Analysis of Out of State Productions 

A'!#'#=;$&$!*9!=*3#=!)#B!21>1'<1$!$)&:<=#)17!5;!*<)!*9!$)#)1!82*7<3)&*'$!&$!'131$$#2;!9*2!#'!
#$$1$$:1')!*9!)%1!'1)!3*$)!*9!9&=:!&'31')&>1$-!0#5=1!CX!$<::#2&P1$!)%1!9&$3#=!&:8#3)$!*9!*<)!*9!
$)#)1!82*7<3)&*'!*'!)%1!,&$)2&3)-!!

Table 10: Fiscal Impacts of Out of State Production on D.C., FY12 

 
Source: ECONorthwest with data from IMPLAN and 
the D.C. Office of Tax and Revenue 

R'!VbCI+!)#B1$!#'7!911$!8#&7!5;!*<)!*9!$)#)1!82*7<3)&*'!3*:8#'&1$!(1'12#)17!#'!1$)&:#)17!eC-i!
:&==&*'!9*2!)%1!,&$)2&3)!(*>12':1')-!e[l+fim!#22&>17!92*:!812:&)!911$!8#&7!5;!9&=:!U!>&71*!
82*7<3)&*'!3*:8#'&1$!)*!)%1!FG0,-!0%1!21:#&'&'(!eC-f!:&==&*'!@121!)#B!21>1'<1$-!J#=1$!#'7!
<$1!)#B1$!(1'12#)17!)%1!:#_*2&);!/kI!81231')4!*9!)%1!)*)#=!)#B!21>1'<1!3*==13)17-!G2*812);!#'7!
&'3*:1!)#B1$!8#&7!5;!=*3#=!%&21$!#'7!&'7&213)!1:8=*;11$!(1'12#)17!#'!#77&)&*'#=!eLXL+lCf-!"1!
'*)1!)%#)+!#=)%*<(%!*<)!*9!$)#)1!82*7<3)&*'$!7&213)=;!8#;!=&))=1!&9!#';!82*812);!)#B1$+!)%1!
13*'*:&3!#3)&>&);!)%1;!$)&:<=#)1!=*3#==;!7*1$!21$<=)!&'!%&(%12!1#2'&'($+!@%&3%!&'7&213)=;!3#<$1$!
%&(%12!82*812);!)#B!2131&8)$-!!

2.3.3 FY12 Fiscal Return on Out of State Spending 
N.EO*2)%@1$)!3*'7<3)17!#!21)<2'!*'!$81'7&'(!#'#=;$&$!9*2!*<)!*9!$)#)1!321@$!@*26&'(!*'!
82*_13)$!&'!,-.-!0%1!8<28*$1!*9!)%&$!#'#=;$&$!&$!)*!#$$1$$!)%1!8*)1')&#=!51'19&)$!)*!)%1!,&$)2&3)!
#$$*3&#)17!@&)%!#))2#3)&'(!*<)!*9!$)#)1!9&=:+!>&71*+!#'7!7&(&)#=!:17&#!82*7<3)&*'!)*!,-.-!!

"%1'!#'!*<)K*9K$)#)1!321@!3*:1$!)*!)%1!,&$)2&3)!#'7!$81'7$!:*'1;!9&=:&'(!#!82*7<3)&*'+!&)!
%&21$!=*3#=!=#5*2+!21')$!3#2$+!9&==$!%*)1=!2**:$+!#'7!$81'7$!#)!=*3#=!$)*21$!#'7!21$)#<2#')$-!0%&$!
#3)&>&);!$)&:<=#)1$!)%1!13*'*:;!513#<$1!)%1!*2&(&'!*9!)%1$1!7*==#2$!&$!*<)$&71!)%1!,&$)2&3)!#'7!
@*<=7!'*)!%#>1!511'!$81')!=*3#==;!%#7!)%1!82*7<3)&*'!'*)!3*:1!)*!,-.-!A$!71$32&517!&'!)%1!
821>&*<$!$13)&*'$+!)%&$!$81'7&'(+!@%&3%!)*)#=17!eIf+CIi+ilX!&'!VbCI+!#9913)$!)%1!=*3#=!13*'*:;-!!

W#$17!*'!)%1!7#)#!&'!0#5=1!CX+!1>12;!:&==&*'!&'!*<)!*9!$)#)1!82*7<3)&*'!$81'7&'(!;&1=717!ekX+Xkf!
&'!21>1'<1$!)*!)%1!,&$)2&3)!(*>12':1')-!0%1219*21+!)%1!,&$)2&3)!3*<=7!$81'7!$&B!31')$!812!7*==#2!
*9!*<)!*9!$)#)1!82*7<3)&*'!#))2#3)17!)*!)%1!,&$)2&3)!#'7!51!'1)!21>1'<1!'1<)2#=!&'!)%1!;1#2!)%1!
9&=:&'(!&$!7*'1-!!

Source Revenue Generated
Tax revenues
  Sales and use tax $869,099
  Property tax 170,028
  Individual income tax 133,786
  Other taxes 218,860
Total District tax revenues $1,391,773
  Permits and fees 78,459
Total $1,470,232
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0%&$!#'#=;$&$!&$!7&99121')!92*:!#!21)<2'!*'!&'>1$):1')!#'#=;$&$!9*2!#'!&'31')&>1!82*(2#:-!0%1!
=#))12!:1#$<21$!)%1!51'19&)$!)*!)%1!,&$)2&3)!812!7*==#2!$81')!5;!)%1!,&$)2&3)!(*>12':1')!*'!9&=:!
&'31')&>1$-!Z1912!)*!$13)&*'!I-f-f!9*2!#!21)<2'!*'!&'>1$):1')!#'#=;$&$!*9!)%1!,&$)2&3)D$!VNRV-!!

2.4 Impacts of the FEIF 
a$&'(!)%1!$#:1!&:8#3)!#'#=;$&$!:1)%*7*=*(;!71$32&51!&'!I-C#'7!I-I+!N.EO*2)%@1$)!3#=3<=#)17!
)%1!&:8#3)$!#'7!21)<2'!*'!&'>1$):1')!*9!)%1!VNRV-!0%&$!$13)&*'!821$1')$!#'!*>12>&1@!*9!)%1!VNRV!
#'7!)%1!#'#=;$&$!9&'7&'($-!

2.4.1 Program Overview 
N$)#5=&$%17!&'!IXXk+!)%1!VNRV!*991217!1=&(&5=1!82*7<3)&*'!3*:8#'&1$!#!215#)1!9*2!<8!)*H!

• fI!81231')!*9!M<#=&9&17!82*7<3)&*'!1B81'7&)<21$!$<5_13)!)*!)#B#)&*'!&'!)%1!,&$)2&3)+!

• IC!81231')!*9!M<#=&9&17!82*7<3)&*'!1B81'7&)<21$!'*)!$<5_13)!)*!)#B#)&*'!&'!)%1!,&$)2&3)+!

• LX!81231')!*9!M<#=&9&17!812$*''1=!1B81'7&)<21$+!!

• iX!81231')!*9!M<#=&9&17!_*5!)2#&'&'(!1B81'7&)<21$+!#'7!

• Ii!81231')!*9!M<#=&9&17!5#$1!&'92#$)2<3)<21!71>1=*8:1')-!

0%1!VNRV!82*>&717!&'31')&>1$!)*!)%211!91#)<21!9&=:$H!!

• *+%#,-+.'/0)+$10)2'3,,4',5'6)70)%$!/IXX[4+!2131&>17!eICC+fLI!&'!$#=1$!)#B!21&:5<2$1:1')$!*'!
M<#=&9&17!,&$)2&3)!$81'7&'(`!

• 6%+%)',5'8.+9!/IXXm4+!2131&>17!eClL+kXk!&'!$#=1$!)#B!21&:5<2$1:1')$`!#'7!!

• :,;'!,'<,1'=-,;!/IXCX4+!2131&>17!#!9&B17!(2#')!*9!eI!:&==&*'+!5#$17!*'!1B813)17!=*3#=!
1B81'7&)<21$!*9!el-i!:&==&*'-k!!!!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

k!.2;$)#=!G#=:12+!1K:#&=!:1$$#(1!)*!A=1B#'72#!Z11$1!@&)%!82*7<3)&*'!1B81'7&)<21!218*2)$+!c<'1!L+!IXCL-!!
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0#5=1!CC!$%*@$!)%1!1B81'7&)<21!82*9&=1$!*2!1#3%!*9!)%1!)%211!9&=:$!)%#)!2131&>17!9<'7&'(!92*:!
)%1!VNRV-!R'!$<:+!)%1$1!82*_13)$!$81')!eCX-l!:&==&*'!&'!)%1!,&$)2&3)+!ef-C!:&==&*'!*9!@%&3%!)%1!
82*7<3)&*'!3*:8#'&1$!8#&7!&'!@#(1$!#'7!51'19&)$!)*!,&$)2&3)!21$&71')$-!0%1$1!L!9&=:$!2131&>17!
&'31')&>1!>#=<17!#)!eI-f!:&==&*'-!!!

Table 11: Expenditure Profiles 

Source: ECONorthwest with data from the MPTD 

2.4.2 Economic Impacts of the FEIF 
0#5=1!CI!$%*@$!)%1!$<:!*9!13*'*:&3!&:8#3)$!#))2&5<)#5=1!)*!)%1!)%211!9&=:$!)%#)!2131&>17!
&'31')&>1$-!V&=:&'(!9*2!)%1$1!)%211!82*_13)$!*33<2217!92*:!IXX[!)%2*<(%!IXXm-!0%1219*21+!)%1!
:*71=!7&$)2&5<)1$!)%1!$81'7&'(!#'7!&:8#3)$!*>12!)%1!$#:1!)%211K;1#2!812&*7-!?#=<1$!#21!
1B821$$17!&'!IXCL!7*==#2$+!$*!)*!#33*<')!9*2!7&99121'31$!#))2&5<)#5=1!)*!&'9=#)&*'!*>12!)%1!;1#2$!
$)<7&17-!!

Table 12: Economic Impacts of the FEIF, 2007-2009, 2013$ 

 
Source: ECONorthwest using IMPLAN software 

0%1$1!9&=:$!(1'12#)17!#!)*)#=!*9!eIC-l!:&==&*'!&'!7&213)!#'7!&'7&213)!*<)8<)!9*2!)%1!,&$)2&3)-!0%1;!
321#)17!Cif!_*5$!#'7!8#&7!)%1$1!1:8=*;11$!el-f!:&==&*'!&'!@#(1$!#'7!51'19&)$-!!

Film Year
Total 

Expenditures
Total Local 

Expenditures Resident FYEs
Total Resident 
Labor Income Incentive

How Do You Know 2009 $8,500,000 $1,500,392 8 $321,359 $2,000,000
State of Play 2008 7,065,437 5,367,320 58 2,431,259 183,606
National Treasure: Book of Secrets 2007 3,894,250 3,894,250 31 1,350,000 211,432
Total $19,459,687 $10,761,962 96 $4,102,618 $2,395,038

Source Direct Indirect Total
National Treasure: Book of Secrets
  Output $4,359,302 $3,704,417 $8,063,719
  Labor Income $1,511,217 $1,395,824 $2,907,041
  FYEs 31                   22                   53                   
State of Play
  Output $5,787,496 $3,666,889 $9,454,385
  Labor Income $2,621,588 $1,510,803 $4,132,391
  FYEs 58                   24                   82                   
How Do You Know
  Output $1,623,035 $1,688,853 $3,311,887
  Labor Income $347,627 $674,777 $1,022,404
  FYEs 8                     12                   19                   

Total
  Output $12,290,422 $9,502,542 $21,792,964
  Labor Income $4,660,903 $3,748,095 $8,408,998
  FYEs 96                   58                   154                 
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2.4.3 Fiscal Impacts of the FEIF 
0#5=1!CL!$<::#2&P1$!)%1!9&$3#=!&:8#3)$!*9!)%1!)%211!82*7<3)&*'$!)%#)!2131&>17!&'31')&>1$!92*:!
)%1!VNRV-!0%1$1!82*7<3)&*'$!(1'12#)17!)*)#=!)#B!21>1'<1$!*9!eiiL+C[[+!'1)!*9!eLmi+XLl!&'!$#=1$!)#B!
215#)1$-!!

Table 13: Fiscal Impacts of FEIF-Funded Productions,  
2007-2009, 2013$ 

 
Source: ECONorthwest with data from the MPTD, 
IMPLAN, and the D.C. Office of Tax and Revenue 

W#$17!*'!#'!&'31')&>1!7&$5<2$1:1')!*9!eI-f!:&==&*'!#'7!)#B!21>1'<1$!*9!eiiL+C[[!)%1!VNRV!%#7!#!
'1)!21>1'<1!3*$)!)*!)%1!,&$)2&3)!*9!eC-l!:&==&*'-!!

2.4.4 Return on Investment Analysis for the FEIF 
0#5=1!Cf!$<::#2&P1$!)%1!M<#')&9&#5=1!51'19&)$!*9!)%1!VNRV-!a$&'(!7#)#!92*:!)%1!13*'*:&3!#'7!
9&$3#=!&:8#3)!#'#=;$1$!*9!)%1!VNRV+!N.EO*2)%@1$)!71)12:&'17!)%#)!&)!(1'12#)17H!

C- ef-fm!&'!7&213)!=*3#=!$81'7&'(!#'7!em-CX!&'!)*)#=!=*3#=!$81'7&'(!812!&'31')&>1!7*==#2+!
@%&3%!9=*@17!82&:#2&=;!)*!#33*::*7#)&*'!#'7!9**7!$12>&31!1$)#5=&$%:1')$!#'7!9&'#'31+!
&'$<2#'31+!#'7!21#=!1$)#)1!1')&)&1$`!

I- Cif!7&213)!#'7!&'7&213)!_*5$!#)!#!3*$)!)*!)%1!,&$)2&3)!*9!eCC+mkX!812!_*5`!!

L- 0#B!21>1'<1$!*9!eiiL+C[[+!@%&3%!1M<#)1$!)*!#!21)<2'!*9!IL!31')$!&'!)#B!21>1'<1!812!
&'31')&>1!7*==#2!$81')!/)%&$!3#=3<=#)&*'!7*1$!'*)!&'3=<71!)%1!>#=<1!*9!)%1!215#)17!$#=1$!
)#B1$4`!#'7!!

f- 0#B!21>1'<1$!)*!)%1!,&$)2&3)!1M<#=!i-C!31')$!812!7*==#2!$81')!5;!)%1!9&=:!3*:8#'&1$+!
@%&3%!&$!$&:&=#2!)*!)%1!821>&*<$!9&'7&'(!&'!I-L-L!)%#)!)%1!,&$)2&3)!(#&'$!#5*<)!$&B!31')$!&'!
)#B!21>1'<1$!812!7*==#2!*9!=*3#=!1B81'7&)<21$!5;!*<)!*9!$)#)1!321@$-!

Table 14: Return on Investment for the FEIF 

  
Source: ECONorthwest  

Source Revenue Generated
Tax revenues
  Sales and use tax $604,274
  Property tax 130,079
  Individual income tax 95,992
  Other taxes 117,869
Total taxes due $948,215
  Less sales tax rebate (395,038)
Total $553,177

Metric Total Benefit Return on Investment
Direct local expenditures $10,761,962 $4.49 in direct local expenditures per incentive dollar
Direct, indirect, and induced local expenditures $21,792,964 $9.10 in total local expenditures per incentive dollar
FYEs 154 $15,551 per FYE
Tax revenues $553,177 23 cents in tax revenues per incentive dollar
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3 Film Incentive Program History and An Analysis of 
Their Dynamic Impacts 

0%&$!3%#8)12!71$32&51$!)%1!7;'#:&3!&:8#3)$!*9!)%1!R'7<$)2;!)%2*<(%!)%1!=1'$!*9!&'31')&>1!
82*(2#:$!#32*$$!)%1!a'&)17!J)#)1$-!0%1!3%#8)12!3*'$&$)$!*9!)%211!$13)&*'$H!

C- A'!*>12>&1@!*9!&'31')&>1!82*(2#:$+!&'3=<7&'(!@%#)!&'31')&>1$!#21!#>#&=#5=1!#'7!@%*!
*9912$!)%1:+!

I- A!7;'#:&3!&:8#3)!#'#=;$&$!*9!)%1!9&=:!U!>&71*!&'7<$)2;+!#'7!

L- A!7&$3<$$&*'!*9!3%#2#3)12&$)&3$!*9!$<331$$9<=!&'31')&>1!82*(2#:$-!!

3.1 An Overview of Incentives and State Programs 
0%&$!$13)&*'!82*>&71$!#'!*>12>&1@!*9!@%#)!&'31')&>1$!#21!#>#&=#5=1!)*!9&=:+!>&71*+!#'7!7&(&)#=!
:17&#!82*7<312$!#'7!@%121-!!

3.1.1 Types of incentives 
J)#)1$+!)122&)*2&1$+!#'7!1>1'!$*:1!3&)&1$!*9912!#!>#2&1);!*9!&'31')&>1!82*(2#:$-!0%&$!$13)&*'!
71$32&51$!)%1!7&99121')!&'31')&>1$!)%#)!3*:82&$1!)%1$1!82*(2#:$-!V*2!)%1!8<28*$1$!*9!)%1!J)<7;+!
@1!%#>1!$8=&)!)%1!&'31')&>1$!&')*!)@*!(2*<8$+!3#$%!&'31')&>1$!#'7!'*'K3#$%!&'31')&>1$-!W1=*@!@1!
719&'1!1#3%!:13%#'&$:!#'7!71$32&51!$*:1!*9!)%1&2!51'19&)$!#'7!72#@5#36$-!!!

Cash Incentives 

.#$%!&'31')&>1$!&'3=<71H!)#B!3217&)$+!215#)1$+!#'7!=*#'$!#'7!(2#')$-!J)#)1$!#'7!_<2&$7&3)&*'$!
(1'12#==;!*9912!$3#=17!3#$%!&'31')&>1$!9*2!&'K$)#)1!1B81'7&)<21$+!21$&71')!@#(1$+!#'7!'*'K
21$&71')!@#(1$-!!!

F(G$-+),.#'$#21!#!3#$%!&'31')&>1!5#$17!*'!)%1!)#B!=&#5&=&);!*9!#!82*7<3)&*'!3*:8#';-!F*$)!$)#)1$!
%#>1!:&'&:<:!$81'7&'(!21M<&21:1')!)*!M<#=&9;!9*2!)#B!3217&)$-!0%1!:&'&:<:!:#;!7&9912!5;!
82*7<3)&*'!);81!/)(>(+!3*::123&#=$!*9)1'!%#>1!=*@12!:&'&:<:$!)%#'!91#)<21!82*7<3)&*'$4-!!

A=)%*<(%!#!)#B!3217&)!&$!#!3#$%!&'31')&>1!&'!)%#)!&)!3#'!51!:*'1)&P17+!)2#'$#3)&*'!3*$)$!71321#$1!
&)$!21#=!>#=<1-!Y1'12#==;+!82*7<3)&*'!3*:8#'&1$!*8)!)*!:*'1)&P1!)%1&2!)#B!3217&)$!@%1'!8*$$&5=1!
5;!)2#'$9122&'(+!$1==&'(+!*2!219<'7&'(!)%1:-!"%1'!#!82*7<3)&*'!3*:8#';!:*'1)&P1$!&)$!)#B!
3217&)$+!&)!'*2:#==;!2131&>1$![X!)*!mX!31')$!*'!)%1!7*==#2-[!!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

[!"&==!d<)%12+!IXCX+!QF*>&1!G2*7<3)&*'!R'31')&>1$H!W=*365<$)12!J<88*2)!9*2!d#36=<$)12!G*=&3;+S!J813&#=!Z18*2)+!0#B!
V*<'7#)&*'+!'*-!C[L`!.*'2#7+!IXCI+!QV&=:!R'31')&>1$!CXCH!0%1;!^#>1!d&))=1!)*!,*!"&)%!0#B1$+S!V&=:!0%&$!O1@$+!
V&=:!0%&$+!#331$$17!c<'1!Ii+!IXCL!#)!%))8H\\@@@-9&=:)%&$-'1)\9&=:K)%&$K'1@$\9&=:K&'31')&>1$KCXCK)%1;K%#>1K=&))=1K)*K
7*K@&)%K)#B1$o\-!!



!

 
ECONorthwest          Incentive Feasibility Analysis 17   

M)>(#)'$21)<2'!3#$%!8#;:1')$!)*!82*7<3)&*'!3*:8#'&1$!5#$17!*'!1=&(&5=1!&'!$)#)1!$81'7&'(!*'!
(**7$!#'7!$12>&31$!#'7!@#(1$-!d&61!)#B!3217&)$+!215#)1$!'*2:#==;!%#>1!:&'&:<:!$81'7&'(!
21M<&21:1')$-!a'=&61!)#B!3217&)$+!215#)1$!#21!'*)!)&17!)*!#!3*:8#';D$!)#B!=&#5&=&);-!!

9%(/'$(/,$2+(/#'$82*>&71!82*7<3)&*'!3*:8#'&1$!@&)%!<8K92*')!9<'7&'(!9*2!82*_13)$-!0%1$1!
&'31')&>1$!#21!<'3*::*'-!

Non-cash incentives 

O*'K3#$%!&'31')&>1$!&'3=<71!)#B!1B1:8)&*'$!#'7!911K9211!=*3#)&*'$-!!

F(G$)G)4*#.%/'$*'!$#=1$!)#B!#'7!=*7(&'(!)#B!/9*2!$)#;$!=*'(12!)%#'!LX!7#;$4!#21!*991217!5;!:#';!
$)#)1$-!J*:1!$)#)1$!*9912!#!219<'7!*'!)#B1$!8#&7+!@%&=1!*)%12$!#==*@!82*7<3)&*'!3*:8#'&1$!)*!
8<23%#$1!(**7$!#'7!$12>&31$!@&)%*<)!8#;&'(!)%1!)#B-!Y1'12#==;!$)#)1$!*9912!)#B!1B1:8)&*'$!&'!
3*'_<'3)&*'!@&)%!3#$%!&'31')&>1$-!!

:))=&+))$3%-(#.%/'$21912!)*!$)#)1K*@'17!=*3#)&*'$!82*7<3)&*'!3*:8#'&1$!:#;!<$1!#)!'*!3%#2(1-!
J&:&=#2!)*!$#=1$!#'7!=*7(&'(!)#B!1B1:8)&*'$+!$)#)1$!(1'12#==;!*9912!)%&$!&'31')&>1!#=*'($&71!3#$%!
&'31')&>1$-!!

3.1.2 State Programs and Trends 
0%&$!$13)&*'!82*>&71$!#'!*>12>&1@!*9!)%1!&'31')&>1!82*(2#:$!*991217!5;!1#3%!$)#)1-!Z1912!)*!
A881'7&B!A!9*2!#!71$32&8)&*'!*9!1#3%!82*(2#:-!!

Fast Facts from the Analysis 

- 42 states offer incentive programs, 41 of which include cash incentives. 

- 27 states offer tax credits and 14 offer rebates. 

- The value of tax credits and rebates differ for (1) in state expenditures, (2) resident 
labor, and (3) non-resident labor.  

-17 states offer tax exemptions specifically for Industry production, while an additional 9 
states have no income or sales tax.  

-Nine states offer fee-free locations.  

-Most states have a minimum spending requirement. The threshold is between $25k and 
$1M. The requirement often varies by production type. 

-32 states have no project incentive cap and 10 states have no annual program cap. 
Eight states have no cap at all.  
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.#$%!&'31')&>1$!#21!)%1!3*2'12$)*'1!*9!:*$)!$)#)1$D!82*(2#:$-!0#5=1!Ci!=&$)$!)%1!2#'(1!*9!3#$%!
&'31')&>1!>#=<1$!5;!);81!#'7!M<#=&9&17!1B81'7&)<21!9*2!)%1!fC!$)#)1$!#'7!)122&)*2&1$!)%#)!3<221')=;!
*9912!)%1:-!0#B!3217&)$!%#>1!$=&(%)=;!%&(%12!>#=<1$!)%#'!215#)1$-!E'31!82*7<3)&*'!3*:8#'&1$!
9#3)*2!&'!)2#'$#3)&*'!3*$)$+!)%1!#>12#(1!>#=<1$!9*2!)%1!)@*!:13%#'&$:$!#21!=&61=;!1M<#=-!!

Table 15: Cash Incentive Program Values of States and  

U.S. Territories with Cash Incentives, FY13 

 
Source: ECONorthwest with data from Cast & Crew 
Entertainment Services 

J)#)1$!*9912!)%1!(21#)1$)!&'31')&>1!9*2!%&2&'(!21$&71')!1:8=*;11$-!R'K$)#)1!1B81'7&)<21$!(#2'12!)%1!
$13*'7!%&(%1$)!&'31')&>1-!F*$)!$)#)1$!*9912!#!$:#==12!&'31')&>1!9*2!'*'K21$&71')!@#(1$`!
'*'21$&71')!1:8=*;11$!:<$)!%#>1!)#B#5=1!21>1'<1!&'!)%1!$)#)1!9*2!)%1&2!@#(1$!)*!M<#=&9;-!!

J)#)1$!%#>1!<$17!3#$%!&'31')&>1$!)*!=<21!*<)!*9!$)#)1!82*7<3)&*'!$&'31!)%1!CmlX$-!A33*27&'(!)*!)%1!
A26#'$#$!G2*7<3)&*'!A==&#'31+!A26#'$#$!@#$!)%1!9&2$)!$)#)1!)*!1'#3)!#!3#$%!&'31')&>1!82*(2#:!&'!
)%1!:&7!plX$!h!)%1!Q'&361=!215#)1-S!!

A$!)%1!'<:512!*9!$)#)1$!*9912&'(!3#$%!&'31')&>1$!&'321#$17+!$*!7&7!)%1!>#=<1!*9!)%1$1!&'31')&>1$-!
0#5=1!Ck!$%*@$!)21'7$!&'!)%1!'<:512!*9!&'31')&>1$!#'7!)%1!#>12#(1!>#=<1!*9!3#$%!&'31')&>1$!
92*:!IXXC!)*!IXCC-!,<2&'(!)%1!1#2=;!IXXX$D!)%1!'<:512!*9!$)#)1$!*9912&'(!&'31')&>1$!#'7!)%1!
#>12#(1!>#=<1!*9!)%1!:#B&:<:!3#$%!&'31')&>1!*991217!&'321#$17!$)1#7&=;-!0%1!'<:512!*9!3#$%!
&'31')&>1!82*(2#:$!#'7!)%1!>#=<1!*9!)%1$1!82*(2#:$!$)#5&=&P17!&'!IXXm-!!

Table 16: Number of States and Territories with Programs  
and Incentive Values Over Time, 2001 to 2011 

 
Source: ECONorthwest!

Minimum Maximum Average
Tax Credit
  Expenditures 9% 40% 25%
  Resident wages 10% 45% 28%
  Non-resident wages 10% 35% 25%
Rebate
  Expenditures 5% 37% 21%
  Resident wages 10% 37% 23%
  Non-resident wages 10% 10% 19%

Year

Numer of 
States with 
Incentives

Numer of Non-
Cash 

Incentives

Number of 
Cash 

Incentives

Average 
Maximum 

Cash 
2001 15 11 5 19%
2002 16 12 6 20%
2003 16 12 6 23%
2004 19 15 8 25%
2005 24 19 12 24%
2006 35 28 26 23%
2007 41 31 32 23%
2008 44 32 38 23%
2009 46 35 41 23%
2010 46 35 41 23%
2011 45 35 40 23%
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0%1!(2*@)%!&'!&'31')&>1!82*(2#:$!3*&'3&717!@&)%!(2*@)%!&'!)%1!9&=:!U!>&71*!&'7<$)2;-!0#5=1!C[!
=&$)$!*9!)%1!'<:512!*9!$)#)1$!#'7!)122&)*2&1$!)%#)!%#7!3#$%!&'31')&>1$!1#3%!;1#2!92*:!IXXC!)*!IXCC-!
0%1!'<:512!*9!$)#)1$!#'7!)122&)*2&1$!*9912&'(!)%1$1!&'31')&>1$!2*$1!92*:!i!&'!IXXC!)*!fX!&'!IXCC-!
A$!$%*@'+!)*)#=!1:8=*;:1')!&'!)%1!9&=:!&'7<$)2;!(21@!&'!8#2#==1=+!2&$&'(!#)!#!3*:8*<'7!#''<#=!
2#)1!*9!C-ff!81231')-!R'!3*')2#$)+!)*)#=!1:8=*;:1')!&'!)%1!a-J-!91==!$=&(%)=;-!!

Table 17: Cash Incentives, Film & Video Employment, and Total Employment  
Over Time, 2001 - 2011 

 
Source: ECONorthwest with data from the U.S. Bureau of Labor Statistics!

R)!&$!&:8*2)#')!)*!'*)1!)%#)!7*:1$)&3!9&=:!U!>&71*!1:8=*;:1')!&$!'*)!#!P12*!$<:!(#:1-!R)!&$!
312)#&'=;!)2<1!)%#)+!@%1'!*'1!$)#)1!*9912$!#'!&'31')&>1+!&)!3#'!)#61!82*7<3)&*'!#@#;!92*:!*)%12!
$)#)1$-!.*==13)&>1=;+!%*@1>12+!&'31')&>1$!%#>1!#!8*$&)&>1!&:8#3)!*'!)%1!&'7<$)2;!'#)&*'#==;!&'!
*)%12!@#;$-!!

V&2$)+!)%1;!8<==!82*7<3)&*'!5#36!&')*!)%1!a'&)17!J)#)1$-!0%1!7*:1$)&3!&'7<$)2;!$*:1)&:1$!3#==$!
)1=1>&$&*'!$%*@$!#'7!:*>&1$!9&=:17!&'!.#'#7#!#'7!*)%12!3*<')2&1$!#$!#!21$<=)!*9!(1'12*<$!
&'31')&>1$!Q2<'#@#;!82*7<3)&*'$-S!R'31')&>1!5;!$)#)1$+!)122&)*2&1$+!#'7!3&)&1$!&'!)%1!a-J-!%1=8!
Q52&'(!5#36S!2<'#@#;!82*7<3)&*'$-!!

d1$$!*5>&*<$+!5<)!=&61=;!&:8*2)#')+!&$!)%#)!&'31')&>1$!=*@12!)%1!:#2(&'#=!3*$)!)*!9&=:-!0%#)!
=*@12$!)%1!3*$)$!#'7!2&$6$!*9!&'>1$):1')-!F*21!82*7<3)&*'$!#21!321#)17!#'7!)*)#=!&'7<$)2;!
1:8=*;:1')+!#$!$<((1$)17!/#=51&)!)%1!3#<$1!'*)!3*'9&2:174!5;!)%1!7#)#!&'!0#5=1!C[+!&$!%&(%12!
)%#'!&)!@*<=7!*)%12@&$1!51!@&)%*<)!&'31')&>1$-!

Year
Number of 

Cash Incentives
US Film & Video 

Employment
Total US 

Employment
2001 5 172,822 130,678,138
2002 6 187,502 129,261,962
2003 6 176,504 128,851,521
2004 8 192,906 130,356,900
2005 12 189,930 132,653,072
2006 26 190,686 134,904,500
2007 32 194,065 136,416,780
2008 38 202,368 135,841,215
2009 41 184,973 129,594,734
2010 41 197,676 128,784,931
2011 40 199,439 130,367,770

1.44% -0.02%Compound Annual Growth Rate



!

 
20     Incentive Feasibility Analysis ECONorthwest  

3.2 Dynamic Impacts of the Industry and Incentive Programs  
,;'#:&3!&:8#3)$!#21!*'1!*9!)%1!:*$)!&:8*2)#')!:1#$<21$!*9!$<331$$!9*2!#'!&'31')&>1!82*(2#:-!
0%1!:*$)!&:8*2)#')!7;'#:&3!&:8#3)!&$!=*'(K)12:!_*5!321#)&*'+!$813&9&3#==;!)%2*<(%!)%1!
$)&:<=#)&*'!*9!)%1!&'7&(1'*<$!9&=:!U!>&71*!&'7<$)2;-l!E)%12!$)#)1$+!$<3%!#$!01B#$!#'7!V=*2&7#+!
%#>1!#=$*!3*'$&71217!)%1!7;'#:&3!&:8#3)$!*9!)%1!9&=:!U!>&71*!&'7<$)2;!*'!)*<2&$:!
71>1=*8:1')-!!

,;'#:&3!&:8#3)!9*213#$)&'(!&$!$813<=#)&>1!#'7+!#=)%*<(%!)%121!#21!$*:1!)13%'&M<1$!#'7!:*71=$!
#>#&=#5=1+!)%1&2!8217&3)&>1!3#8#5&=&)&1$!#21!@1#6-!J&'31!&'31')&>1!82*(2#:$!#21!#!9#&2=;!2131')!
8%1'*:1'*'+!N.EO*2)%@1$)!3*<=7!*5)#&'!7#)#!)%#)!#==*@17!&)!)*!$)#)&$)&3#==;!:1#$<21!7;'#:&3!
&:8#3)$!*9!)%1!R'7<$)2;!*>12!)&:1-!

N.EO*2)%@1$)!<$17!13*'*:1)2&3!#'#=;$&$!)*!=**6!5#36!#'7!$)#)&$)&3#==;!:1#$<21!@%1)%12!9&=:!U!
>&71*!&'31')&>1!82*(2#:$+!@%&3%!82&:#2&=;!51'19&)!*<)!*9!$)#)1!82*7<3)&*'+!%#>1!%#7!7;'#:&3!
&:8#3)$!*'!)%1!&'7&(1'*<$!9&=:!U!>&71*!#'7!)*<2&$:!&'7<$)2&1$-!R)!)**6!)%1!#'#=;$&$!*'1!$)18!
9<2)%12!5;!#$6&'(H!@%#)!3%#2#3)12&$)&3$!719&'1!$<331$$9<=!&'31')&>1!82*(2#:$T!0%&$!$13)&*'!
$<::#2&P1$!)%1!#'#=;$&$!:1)%*7*=*(;!#'7!9&'7&'($-!!

3.2.1 Methodology 
0%1!#'#=;$&$!=**6$!#)!#!>#2&#5=1!*9!&'31')&>1!82*(2#:!>#2&#5=1$!#'7!)%1&2!21=#)&*'$%&8$!@&)%!9&=:!
U!>&71*!1:8=*;:1')+!#$!218*2)17!5;!)%1!WdJ!9*2!OAR.J!iCICC-!0%1!7#)#$1)!&'3=<71$!#''<#=!
*5$12>#)&*'$!9*2!#==!iX!$)#)1$+!)%1!,&$)2&3)+!#'7!G<12)*!Z&3*+!9*2!IXXC!)%2*<(%!IXCC-!!

N.EO*2)%@1$)!<$17!#!9&B17K19913)$!21(21$$&*'!:*71=!)*!#'#=;P1!&'31')&>1!#'7!1:8=*;:1')!
7#)#-!0%&$!:*71=!&$!8#2)&3<=#2=;!$<&)17!9*2!7#)#!@&)%!2181#)17!1>1')$!9*2!1#3%!&'7&>&7<#=+!#$!&)!
3*')2*=$!9*2!#==!$)#5=1!&'7&>&7<#=!3%#2#3)12&$)&3$+!1>1'!@%1'!)%*$1!3%#2#3)12&$)&3$!#21!'*)!
:1#$<2#5=1-m!R'!)%&$!3#$1+!)%1!(1*(2#8%&1$!#21!)%1!&'7&>&7<#=$!#'7!)%1!&'31')&>1!82*(2#:!*991217!
1#3%!;1#2!&$!)%1!2181#)17!1>1')-!!

0%1!9&'7&'($!821$1')17!&'!)%&$!3%#8)12!#21!$)#)&$)&3#==;!$&('&9&3#')-!0%#)!:1#'$!)%121!&$!#!(**7!
3%#'31!)%1!21=#)&*'$%&8!51)@11'!)%1!7181'71')!>#2&#5=1!/1-(-!82*(2#:!7<2#)&*'!*2!&'31')&>1!
>#=<14!#'7!)%1!&'7181'71')!>#2&#5=1!/9&=:!U!>&71*!1:8=*;:1')4!1B&$)$!#'7!&$!'*)!3*&'3&71')#=-!!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

l!A'721@!G%&==&8$+!Z*512)!.=&'1+!#'7!"&==&#:!V*B+!IXCI-!
m!G#<=!A==&$*'!#'7!O&3%*=#$!.%2&$)#6&$+!QV&B17KN9913)$!F1)%*7$!9*2!)%1!A'#=;$&$!*9!O*'2181#)17!N>1')$+S!#331$$17!
c<=;!C+!IXCL!#)!%))8H\\%<:#''#)<21=#5-'1)\@8K3*')1')\)%1:1$\%<:#'K'#)<21K
=#5\:17&#\879\8<5=&3#)&*'$\#2)&3=1$\X[i-879-!!
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J)#)&$)&3&#'$!<$1!$1>12#=!82*317<21$!)*!)1$)!9*2!$&('&9&3#'31+!7181'7&'(!*'!)%1!);81!*9!#'#=;$&$-!
V*2!)%1!8<28*$1$!*9!)%1!J)<7;+!N.EO*2)%@1$)!<$17!)%1!)K)1$)-!R)!&$!#!$)#)&$)&3#=!1B#:&'#)&*'!*9!
8*8<=#)&*'!:1#'$-!W#$17!*'!)%1!3*:8#2&$*'!*9!8*8<=#)&*'!(2*<8$+!)%1!)K)1$)!82*>&71$!)%1!
#'#=;$)!@&)%!#!)K$)#)&$)&3!)%#)!&'7&3#)1$!)%1!82*5#5&=&);!)%#)!)%1!)@*!:1#'$!9*2!)%1!8*8<=#)&*'$!
%#>1!#!$&('&9&3#')!7&99121'31-!R9!)%1!)K$)#)&$)&3!9*2!)%1!#'#=;$&$!&$!%&(%12!)%#'!)%1!5#$1!)K$)#)&$)&3!9*2!
#!8*8<=#)&*'!@&)%!)%1!$#:1!'<:512!*9!*5$12>#)&*'$!#'7!#!$813&9&3!122*2!2#)1+!)%#'!)%1!
21=#)&*'$%&8!51)@11'!)%1!)@*!8*8<=#)&*'$!&$!$)#)&$)&3#==;!$&('&9&3#')-!!

Y&>1'!)%1!7#)#$1)!<$17!9*2!)%1!#'#=;$&$!#'7!#'!122*2!2#)1!*9!i!81231')+!N.EO*2)%@1$)!21M<&217!
:&'&:<:!)K$)#)&$)&3$!*9!#2*<'7!I-X-!0%1!)%21$%*=7!>#2&17!$=&(%)=;!9*2!21(21$$&*'$!@&)%!91@12!
*5$12>#)&*'$-!

0%1!9&'7&'($!#21!#=$*!82#3)&3#==;!$&('&9&3#')-!J)#)&$)&3#=!$&('&9&3#'31!$&:8=;!:1#'$!)%#)!)%121!&$!#!
21=#)&*'$%&8!51)@11'!)@*!>#2&#5=1$-!R)!7*1$!'*)!&:8=;!3#<$#=&);!*2!&'7&3#)1!)%#)!)%1!21=#)&*'$%&8!
%#$!$*:1!82#3)&3#=!#88=&3#)&*'-!N.EO*2)%@1$)!1B#:&'17!1#3%!$)#)&$)&3#==;!$&('&9&3#')!
21=#)&*'$%&8!)%2*<(%!)%1!=1'$!*9!&'7<$)2;!21$1#23%+!)*!71)12:&'1!&9!&)!%#$!=*(&3#=!&:8=&3#)&*'$!9*2!
)%1!,&$)2&3)-!!!

3.2.2 Findings 
0%&$!$13)&*'!71$32&51$!)%1!7;'#:&3!&:8#3)$!*9!)%1!R'7<$)2;!#'7!&'31')&>1!82*(2#:$!*'!
&'7&(1'*<$!R'7<$)2;!71>1=*8:1')!#'7!52#'7&'(!#'7!)*<2&$:-!

Dynamic Impacts on the Industry 

R)!&$!3*::*'=;!51=&1>17!)%#)+!&9!*'1!#))2#3)$!#!$<5$)#')&#=!#:*<')!*9!*<)!*9!$)#)1!82*7<3)&*'$+!
*>12!)&:1+!)%1!&'7&(1'*<$!&'7<$)2;!@*<=7!$11!#!=#2(12!9=*@!*9!@*26-!R'!)&:1+!=*3#=!5<$&'1$$!
*@'12$!@*<=7!1B8#'7-!0%1&2!&'>1$):1')!&'!'1@!#$$1)$!#'7!)%1!@*269*231!@*<=7!&'321#$1!)%1&2!
82*7<3)&>&);+!#==*@&'(!)%1:!)*!3#8)<21!:*21!51'19&)$!92*:!*<)!*9!$)#)1!82*7<3)&*'$!#'7!
$)&:<=#)1!)%1&2!*@'!5**6!*9!@*26-!0%1!>12;!$)2<3)<21!*9!)%1!&'7<$)2;!#'7+!)*!#!=1$$12!1B)1')+!)%1!
21$)!*9!)%1!=*3#=!13*'*:;!@*<=7!3%#'(1!#$!#!21$<=)-!!

J)#)1$!@&)%!&'31')&>1!82*(2#:$!%#>1!:*21!$<5$)#')&#=!7;'#:&3!&:8#3)$-!0%1!#'#=;$&$!&'7&3#)1$!#!
$)#)&$)&3#==;!$&('&9&3#')!21=#)&*'$%&8!51)@11'!&'31')&>1!82*(2#:$!#'7!%&(%12!9&=:!U!>&71*!
1:8=*;:1')-!.*')2*==&'(!9*2!*)%12!>#2&#5=1$+!$)#)1$!)%#)!&:8=1:1')!&'31')&>1!82*(2#:$!
1B812&1'31!#'!#>12#(1!&'321#$1!*9!'&'1!81231')!&'!=*3#=!9&=:!U!>&71*!1:8=*;:1')-!

0@*!9#3)*2$!1B8=#&'!)%&$!21=#)&*'$%&8-!V&2$)+!@%1'!#!$)#)1!*9912$!#'!&'31')&>1+!&)!71321#$1$!)%1!3*$)!
*9!82*7<3)&*'!&'!&)$!21(&*'+!21=#)&>1!)*!*)%12!$)#)1$-!R'!7*&'(!$*+!&)!@&==!72#@!82*7<3)&*'!#'7!
1:8=*;:1')!92*:!8=#31$-!!

J13*'7+!=*@12&'(!82*7<3)&*'!3*$)$!@&==!1'#5=1!3*:8#'&1$!)*!82*7<31!9&=:!U!>&71*!)%#)!@*<=7!
*)%12@&$1!'*)!Q81'3&=S!@&)%*<)!)%1!&'31')&>1-!W;!&'321#$&'(!:#2(&'#=!82*7<3)&*'+!&'31')&>1$!
(1'12#)1!'1)!'1@!#3)&>&);!&'!)%1!R'7<$)2;-!!
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Dynamic Impacts on Tourism 

A!'<:512!*9!$)#)1$!&'3=<7&'(!V=*2&7#+!"#$%&'()*'+!A=#5#:#+!#'7!O*2)%!.#2*=&'#!%#>1!218*2)17!
#!7&213)!=&'6!51)@11'!9&=:!U!>&71*!82*7<3)&*'!#'7!)*<2&$:-!R'!V=*2&7#+!&'7<$)2;!=1#712$!1$)&:#)1!
)%#)!9&=:K&'7<317!)*<2&$:!#33*<')$!9*2!#5*<)!CC!81231')!*9!)*)#=!)*<2&$:!1#3%!;1#2-CX!0%&$!
#3)&>&);!$<88*2)$!1:8=*;:1')!(2*@)%!#'7!&'92#$)2<3)<21+!@%&3%+!*>12!)&:1+!$%#81$!)%1!
9<'7#:1')#=!71>1=*8:1')!#'7!(2*@)%!*9!)%1!)*<2&$:!&'7<$)2;-!!

W=*365<$)12!9&=:$+!8#2)&3<=#2=;!)%*$1!9*2!3%&=721'!#'7!;*<'(!#7<=)!#<7&1'31$+!%#>1!#!)2#36!
213*27!*9!&'321#$&'(!)*<2&$:!@%121!)%1;!@121!9&=:17-!A33*27&'(!)*!)%1!.NE!*9!a-J-!J8#31!#'7!
Z*361)!.1')12+!)%1!:*>&1!?'6@#.)'+$'3#>'+$'%A)'B,,-&'@%&3%!@#$!9&=:17!&'!A=#5#:#+!$)&:<=#)17!
8<5=&3!&')121$)!&'!A=#5#:#+!$813&9&3#==;!J8#31!.#:8+!#$!#!)*<2&$:!71$)&'#)&*'-CC!O*2)%!.#2*=&'#!
1B813)$!#!3*:8#2#5=1!@#>1!*9!)*<2&$:!92*:!9#'$!*9!)%1!2131')=;!21=1#$17!:1->)0'C+@)$(DE!

0*<2&$:K21=#)17!51'19&)$!#881#2!)*!51!(21#)1$)!@%1'!)%1!9&=:D$!$)*2;=&'1!&$!$1)!&'!)%1!$)#)1!@%121!
9&=:&'(!*33<2217-!02#>1=!91#)<21$!@2&))1'!#5*<)!9&=:!=*3#)&*'$!82*>&71!#!52#'7&'(!#'7!
:#261)&'(!51'19&)-!"#$%&'()*'!218*2)17!#!$8&61!&'!)*<2&$:!#)!9*==*@&'(!)%1!/;#.#>A%!$12&1$+!
@%&3%!@#$!$1)!&'!)%1!$)#)1-DF!0%*<(%!W2*615#36!F*<')#&'!@#$!9&=:17!&'!.#'#7#+!)%1!
,18#2):1')!*9!02#>1=!#'7!0*<2&$:!&'!";*:&'(+!)%1!$)#)1!@%121!)%1!:*>&1!@#$!$1)+!1$)&:#)17!
)%#)!91#)<21$!#5*<)!)%1!$)#)1!8<5=&$%17!&'!)%1!@#61!*9!)%1!:*>&1!@*<=7!%#>1!3*$)!)%1!$)#)1!eL-i!
:&==&*'!)*!8<23%#$1-Cf!0%1!Y1*2(&#!.*'>1')&*'!#'7!?&$&)*2!W<21#<$!3&)17!*'(*&'(!51'19&)$!)*!)%1!
)*<2&$:!&'7<$)2;!&'!J#>#''#%!92*:!#7>12)&$&'(!9*2!9&=:$!$1)!&'!)%1!3&);-Ci!!

J)#)1$!#21!@*26&'(!@&)%!9&=:!82*7<312$!)*!:#B&:&P1!9&=:K&'7<317!)*<2&$:-!0%1!,18#2):1')!*9!
.*::1231!,&>&$&*'!*9!0*<2&$:!&'!O*2)%!.#2*=&'#!71>1=*817!)2#>1=!)**=$!)*!(<&71!>&$&)*2$!)*!
9&=:&'(!$&)1$+!$)#2!%#'(*<)$+!#'7!*)%12!=*3#)&*'$!)%#)!3*''13)!9#'$!@&)%!)%1!'*>1=-!0%1!
,18#2):1')!%#$!#=$*!@*2617!@&)%!8#2)'12$!)*!71>1=*8!)*<2&$:!&'92#$)2<3)<21-Ck!!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

CX!FOG+!IXCL-!!
CC!0#2(1)17!O1@$!J12>&31+!IXCL+!QV&=:!A3)&>&);!R'321#$1$!&'!IXCI!0%2*<(%*<)!J)#)1+S!F#23%!i-!!
CI!J)#)1$!O1@$!J12>&31+!IXCI+!QJ)#)1!)*<2&$:!E99&31!NB813)$!N3*'*:&3!W**$)!92*:!p^<'(12!Y#:1$D!V#'$+S!F#23%!Cf-!
CL!J)#)1$!O1@$!J12>&31+!IXCI-!
Cfq1>&'!"&'(12)+!IXXk+!Q";*:&'(+!;*<!$%*<=7!51!&'!8&3)<21$`!A9)12!pW2*615#36+D!pa'9&'&$%17+D!=#@:#612$!=**6!&')*!
&'31')&>1$!9*2!9&=::#612$+S!";*:&'(!02&5<'1KN#(=1+!c<=;!CC-!!

Ci!?&36;KN361'2*71+!IXXf+!QF*>&1!$8*)=&(%)!9#7&'(!&'!$)#)1`!E)%12!$)#)1$+!'#)&*'$!%#>1!3#<(%)!*'!)*!&'31')&>1$!)%#)!
*'31!(#>1!G1#3%!J)#)1!#!3*:81)&)&>1!17(1+S!V=*2&7#!0&:1$Ka'&*'+!A<(<$)!LX-!!

Ck!J)#)1$!O1@$!J12>&31+!IXCI-!!
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3.3 Characteristics of Successful Incentive Programs 
0%1!=*'(K)12:!8<28*$1!*9!#'!&'31')&>1!82*(2#:!&$!)*!(2*@!)%1!&'7&(1'*<$!R'7<$)2;-!A'7+!
#=)%*<(%!)%121!&$!#!21=#)&*'$%&8!51)@11'!&'31')&>1$!#'7!R'7<$)2;!71>1=*8:1')+!)%1!$)#)&$)&3$!
821$1')17!&'!)%1!=#$)!$13)&*'$!7*'D)!)1==!<$!)%1!Q@%;S!*2!)%1!Q%*@-S!0*!<'712$)#'7!)%1!=&'6!
51)@11'!&'31')&>1!82*(2#:$!#'7!R'7<$)2;!(2*@)%+!N.EO*2)%@1$)!<$17!)%1!7#)#!#'7!
:1)%*7*=*(;!71$32&517!)*!71)12:&'1!@%#)!);81$!*9!&'31')&>1!82*(2#:$!=1#7!)*!%&(%12!9&=:!U!
>&71*!1:8=*;:1')-!0%&$!$13)&*'!71$32&51$!)%1!9&'7&'($-!!!

N.EO*2)%@1$)!#'#=;P17!>#2&*<$!&'31')&>1!82*(2#:$!)*!#$312)#&'!@%1)%12!)%1;!%#7!$)#)&$)&3#==;!
$&('&9&3#')!&:8#3)$!*'!$)#)1!#'7!)122&)*2;!=1>1=!1:8=*;:1')!&'!)%1&2!&'7&(1'*<$!&'7<$)2&1$-!
W1=*@+!#21!)%1!61;!9&'7&'($!92*:!N.EO*2)%@1$)D$!#'#=;$&$-!!!

Cash incentives were more effective than non-cash incentives 

N.EO*2)%@1$)!3*:8#217!)%211!);81$!*9!&'31')&>1!82*(2#:$!)*!71)12:&'1!@%&3%!1B%&5&)17!#!
$)2*'(12!=&'6!@&)%!9&=:!U!>&71*!1:8=*;:1')H!/C4!3#$%!&'31')&>1!*'=;!82*(2#:$+!/I4!'*'K3#$%!
&'31')&>1!*'=;!82*(2#:$+!#'7!/L4!82*(2#:$!@&)%!5*)%!3#$%!#'7!'*'K3#$%!&'31')&>1$-!!

J)#)1$!)%#)!*991217!3#$%!&'31')&>1$!#=*'1!%#7!$)#)&$)&3#==;!$&('&9&3#')+!%&(%12!=1>1=$!*9!&'7<$)2;!
1:8=*;:1')!)%#'!$)#)1$!)%#)!*991217!'*'K3#$%!&'31')&>1$!#=*'1!*2!&'!3*:5&'#)&*'!@&)%!3#$%!
&'31')&>1$-!R'!9#3)+!$)#)1$!)%#)!*991217!'*'K3#$%!&'31')&>1$!#=*'1!1B%&5&)17!'*!&'7<$)2;!
1:8=*;:1')!51'19&)$!7<2&'(!)%1!J)<7;!812&*7+!IXXC!)%2*<(%!IXCC-!!

0%&$!9&'7&'(!:#;!51!7<1!)*!)%1!9#3)!)%#)!)@*K)%&27$!*9!)%1!$)#)1$!)%#)!*'=;!%#7!3#$%!&'31')&>1$!
@121!#5=1!)*!#99*27!(1'12*<$!&'31')&>1$-!Y&>1'!9&'&)1!82*(2#:!9<'7&'(+!)%&$!9&'7&'(!$<((1$)$!
)%#)!#!$)#)1!#3%&1>1$!%&(%12!&'7&(1'*<$!9&=:!U!>&71*!1:8=*;:1')!@%1'!&)!3*'31')2#)1$!&)$!
21$*<231$!&'!#!3*:81)&)&>1!3#$%!&'31')&>1-!!

Both tax credits and rebates worked effectively 

0%1!7#)#!&'7&3#)1$!'*!$)#)&$)&3#==;!$&('&9&3#')!7&99121'31!&'!9&=:!U!>&71*!1:8=*;:1')!51)@11'!
$)#)1$!@&)%!)#B!3217&)!82*(2#:$!#'7!$)#)1$!@&)%!215#)1!82*(2#:$-!E'!#>12#(1+!)#B!3217&)!$;$)1:$!
*991217!#!%&(%12!81231')#(1!2#)1-!W<)!)%1&2!&:8#3)!*'!$)&:<=#)&'(!=*3#=!9&=:!U!>&71*!&'7<$)2;!
1:8=*;:1')!@#$!'*!51))12!)%#'!3#$%!&'31')&>1!82*(2#:$-!0%&$!9&'7&'(!$<((1$)$!)%1!%&(%!
)2#'$#3)&*'!3*$)$!*9!)#B!3217&)!82*(2#:$!7&=<)1!)%1&2!19913)&>1'1$$-!!

Successful programs offered competitive cash incentives 

0%121!&$!#!$)#)&$)&3#==;!$&('&9&3#')!21=#)&*'$%&8!51)@11'!)%1!>#=<1$!*9!3#$%!&'31')&>1$!#'7!
&'7&(1'*<$!9&=:!U!>&71*!1:8=*;:1')-!J)#)1$!)%#)!*991217!%&(%12K>#=<1!3#$%!&'31')&>1$!%#7!
=#2(12!&'7&(1'*<$!&'7<$)2&1$-!A=)%*<(%!)%1!)K$3*21!)1==$!<$!)%#)!)%1!21=#)&*'$%&8!&$!$)#)&$)&3#==;!
$&('&9&3#')+!&)!#=$*!$%*@$!)%#)!)%1!21=#)&*'$%&8!&$!'*'=&'1#2H!#$!)%1!&'31')&>1!>#=<1!&'321#$17+!&)!
7&7!'*)!3*221$8*'7!)*!#'!1M<#=!3%#'(1!&'!1:8=*;:1')-!0%&$!9&'7&'(!&'7&3#)1$!)%#)!&)!@#$!
&:8*2)#')!9*2!$)#)1$!)*!*9912!3*:81)&)&>1!&'31')&>1$+!5<)!)%#)!)%1;!7&7!'*)!'131$$#2&=;!%#>1!)*!
*9912!)%1!%&(%1$)!&'31')&>1-!!
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0*!)1$)!)%&$!%;8*)%1$&$+!N.EO*2)%@1$)!#'#=;P17!)%1!>#=<1!*9!3#$%!&'31')&>1!82*(2#:$+!21=#)&>1!
)*!)%1!'#)&*'#=!#>12#(1!9*2!)%#)!;1#2-!0%1!#'#=;$&$!&'7&3#)1$!)%#)+!@%1'!#'!&'31')&>1!*991217!5;!#!
$)#)1!*2!)122&)*2;!1B311717!)%1!'#)&*'#=!#>12#(1+!&)$!&:8#3)!*'!&'7<$)2;!1:8=*;:1')!@#$!
$)2*'(12!)%#'!*)%12@&$1-!A!$)#)1!7&7!'*)!%#>1!)*!3*:81)1!@&)%!)%1!:*$)!#((21$$&>1!$)#)1$!)*!
#3%&1>1!%&(%12!&'7&(1'*<$!1:8=*;:1')!h!&)!3*<=7!21#=&P1!)%&$!(*#=!5;!*9912&'(!#'!&'31')&>1!
82*(2#:!)%#)!:#2(&'#==;!1B311717!)%1!'#)&*'#=!#>12#(1-!

Incentive program duration was an important success factor 

0%1!7<2#)&*'!*9!#!$)#)1D$!3#$%!&'31')&>1!82*(2#:!%#7!#!$&('&9&3#')!21=#)&*'$%&8!@&)%!)%1!$&P1!*9!
&)$!&'7&(1'*<$!&'7<$)2;-!A==!1=$1!1M<#=+!9*2!1#3%!#77&)&*'#=!;1#2!)%#)!#!$)#)1!%#7!#'!&'31')&>1!
82*(2#:+!&)$!&'7&(1'*<$!&'7<$)2;D$!1:8=*;:1')!@#$!L-i!81231')!%&(%12!)%#'!&)!@*<=7!%#>1!511'!
@&)%*<)!#'!&'31')&>1!82*(2#:-!0%1!=*'(12!#!$)#)1!*2!)122&)*2;!:#&')#&'17!#!3#$%!&'31')&>1!
82*(2#:!*>12!)%1!812&*7!*9!)%1!J)<7;+!)%1!%&(%12!&'7<$)2;!1:8=*;:1')!@#$-!!

0%1!IXXC!)*!IXCC!7#)#!$%*@!)%#)!)%1!7;'#:&3!&:8#3)$!*9!3#$%!&'31')&>1$!@121!$)#)&$)&3#==;!
&'$&('&9&3#')!&'!)%1!9&2$)!)@*!;1#2$!*9!&'31')&>1!82*(2#:$-!^*@1>12+!&'7&(1'*<$!9&=:!U!>&71*!
&'7<$)2;!_*5!(2*@)%!#:*'(!$)#)1$!#'7!)122&)*2&1$!@&)%!&'31')&>1!82*(2#:$!(21@!$&('&9&3#')=;!&'!
)%1!)%&27!;1#2!*9!)%1&2!82*(2#:$-!N:8=*;:1')!&'321#$17!#)!#!2#8&7!2#)1!92*:!;1#2$!)%211!)%2*<(%!
$1>1'+!#'7!)%1'!51(#'!)*!=1>1=!*<)-!!

Competition Levels the Playing Field 

0%1!=1>1=&'(!*<)!*5$12>17!&'!)%1!%&$)*2&3#=!7#)#!:#;!51!#))2&5<)#5=1!)*!(2*@&'(!3*:81)&)&*'!
51)@11'!$)#)1$!9*2!82*7<3)&*'$+!)%1!&'3=<$&*'!*9!#!2131$$&*'!)%#)!51(#'!&'!;1#2!1&(%)+!*2!@&712!
<$1!*9!7&(&)#=!*>12!=&>1!#3)&*'!9&=:&'(!&'!:*)&*'!8&3)<21$!#'7!)1=1>&$&*'-!!
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V&(<21!C!&==<$)2#)1$!%*@!=*3#=!9&=:!U!>&71*!&'7<$)2;!1:8=*;:1')!%#$!3%#'(1$!&'!)%1!9&>1!$)#)1$!
#'7!)122&)*2&1$!@&)%!)%1!=*'(1$)!2<''&'(!3#$%!&'31')&>1$!9*2!*<)!*9!$)#)1!82*7<312$-!0%1!V&(<21!
&'3=<71$!821=&:&'#2;!1:8=*;:1')!7#)#!9*2!IXCI-!0%1!9&>1!8=#31$!@&)%!3*')&'<*<$!3#$%!
&'31')&>1$!#21H!d*<&$&#'#+!CmmI`!^#@#&&+!Cmm[`!F&$$*<2&+!Cmmm`!G<12)*!Z&3*+!Cmmm`!#'7!O1@!
F1B&3*+!IXXI-!N:8=*;:1')!&'!)%1$1!$)#)1$!&'321#$17!2#8&7=;!9*2!)%1!9&2$)!$&B!;1#2$!*9!)%1!)&:1!
$12&1$!#)!#'!#''<#=!2#)1!*9!#5*<)!Ck!81231')-!N:8=*;:1')!(2*@)%!$=*@17!&'!)%1!=#$)!$&B!;1#2$`!&)!
2*$1!5;!=1$$!)%#'!*'1!81231')!812!;1#2-!!!!!

Figure 1: Total Film & Video Employment in Louisiana, Hawaii, Missouri, Puerto Rico, and New 
Mexico, 2001 through 2012.  

  
Source: ECONorthwest with data from the BLS. 
Note: 2012 data are preliminary. !

0%211!9#3)*2$!1B8=#&'!)%1$1!1:8=*;:1')!)21'7$-!0%1!2131$$&*'!3#<$17!#!$<5$)#')&#=!72*8!&'!9&=:!
U!>&71*!1:8=*;:1')!92*:!IXXl!)*!IXXm-!N:8=*;:1')!71321#$17!&'!#33*27#'31!@&)%!)%1!'#)&*'-!!

J13*'7+!)%1!'#)<21!*9!)%1!R'7<$)2;!%#$!3%#'(17!&'!2131')!;1#2$-!A$!)13%'*=*(;!#7>#'31$!#'7!)%1!
);81$!*9!_*5$!)%#)!3*:82&$1!)%1!R'7<$)2;!3%#'(1+!9&=:!U!>&71*!1:8=*;:1')!218*2)17!5;!)%1!WdJ!
9*2!OAR.J!3*71!iCICC!@&==!3#8)<21!*'=;!*'1!$1(:1')!*9!R'7<$)2;!1:8=*;:1')-!!
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V&'#==;+!3*:81)&)&*'!#9913)17!)%1!8=#;&'(!9&1=7-!V&(<21!I!$%*@$!)%1!'<:512!*9!3#$%!&'31')&>1$!
*>12!)%1!$#:1!CIK;1#2!812&*7-!"%1'!*'=;!#!91@!$)#)1$!%#7!3#$%!&'31')&>1$+!)%1!9&>1!$)#)1$!@&)%!
1$)#5=&$%17!82*(2#:$!%#7!#!$)2*'(!3*:81)&)&>1!17(1-!.*'$1M<1')=;+!)%1$1!$)#)1$!721@!#!%&(%12!
$%#21!*9!*<)!*9!$)#)1!82*7<3)&*'!#'7+!#$!#!21$<=)+!(21@!)%1&2!&'7&(1'*<$!9&=:!U!>&71*!$1(:1')$-!!

Figure 2: The Number of Cash Incentives in the United States, 2001 through 2012 

  
Source: ECONorthwest!

R'!)%1!=#$)!$&B!;1#2$+!3*:81)&)&*'!%#$!(2*@'!9&1231-!A$!)%1!'<:512!*9!$)#)1$!@&)%!3#$%!&'31')&>1$!
2*$1!2#8&7=;+!1$)#5=&$%17!$)#)1$!=*$)!$*:1!*9!)%1&2!3*:81)&)&>1!17(1-!.*'$1M<1')=;+!)%1;!721@!#!
$:#==12!$%#21!*9!*<)!*9!$)#)1!82*7<3)&*'!3*:8#217!)*!)%1!9&2$)!$&B!;1#2$!*9!)%1!)&:1!$12&1$-!
Y2*@)%!&'!)%1&2!&'7&(1'*<$!9&=:!U!>&71*!&'7<$)2&1$!$=*@17!#$!#!21$<=)-!!!!

A=)%*<(%!)%1!2#)1!*9!1:8=*;:1')!(2*@)%!$=*@17!#:*'(!$)#)1$!@&)%!=*'(K$)#'7&'(!&'31')&>1!
82*(2#:$+!)%1!7#)#!&'7&3#)1!)%#)!3#$%!&'31')&>1$!82*>&717+!#'7!$<5$1M<1')=;!82*)13)17+!#!'1)!
(#&'!&'!)12:$!*9!&'7&(1'*<$!9&=:!U!>&71*!1:8=*;:1')-!,1$8&)1!)%1!&'321#$1!&'!3*:81)&)&*'!)%1$1!
=#$)!k!;1#2$+!)%1$1!$)#)1$!%#>1!%1=7!*')*!)%1!1:8=*;:1')!(#&'$!)%1;!:#71!$&'31!IXXC-!! !
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4 Recommendations 

0%&$!$13)&*'!$1)$!9*2)%!213*::1'7#)&*'$!9*2!)%1!VNRV-!A!$<331$$9<=!&'31')&>1!82*(2#:!@&==!
#33*:8=&$%!)@*!(*#=$H!!

C- R'!)%1!$%*2)K)12:+!&)!@&==!&'321#$1!*<)!*9!$)#)1!82*7<3)&*'!&'!)%1!,&$)2&3)`!#'7!

I- R'!)%1!=*'(K)12:+!=*3#=!$81'7&'(!#'7!9&=:&'(!5;!*<)!*9!$)#)1!82*7<3)&*'!3*:8#'&1$!
@&==!$<88*2)!13*'*:&3!71>1=*8:1')!&'!)%1!,&$)2&3)-!!

0%1$1!213*::1'7#)&*'$!#21!5#$17!*'!)%1!#'#=;$&$!*9!&'31')&>1!82*(2#:$!821$1')17!&'!)%1!=#$)!
3%#8)12!#'7!#21!71$&('17!)*!@*26!@&)%&'!)%1!<'&M<1!*88*2)<'&)&1$!#'7!3*'$)2#&')$!*9!)%1!
,&$)2&3)-!!

0%1!<'8#2#==1=17!%&$)*2;!*9!)%1!,&$)2&3)!1'$<21$!)%#)!&)!@&==!#=@#;$!%#>1!#!$)2*'(!5#$1!*9!
R'7<$)2;!#3)&>&);-!V&=:+!>&71*+!#'7!*)%12!:17&#!@&)%!$)*2;=&'1$!$1)!&'!"#$%&'()*'+!,-.-!@&==!
=&61=;!#22&>1!)*!7*!$*:1!$%**)&'(!&'!)%1!,&$)2&3)-!N.EO*2)%@1$)!213*::1'7$!#'!&'31')&>1!
82*(2#:!)%#)!)#2(1)$!82*7<3)&*'$!@&)%!$)*2;=&'1$!$1)!&'!)%1!,&$)2&3)+!#$!)%1$1!9&=:$!@&==!21M<&21!#!
:#2(&'#==;!=*@12!&'31')&>1!)*!7*!:*21!82*7<3)&*'!)%121-!V<2)%12:*21+!)%1$1!);81$!*9!
82*7<3)&*'$!@&==!#77!52#'7&'(!#'7!:#261)&'(!>#=<1-!!

W1=*@+!&$!#!=&$)!*9!$813&9&3!213*::1'7#)&*'$!9*2!)%1!VNRV-!!

Create a long-term incentive program 

d*'(1>&);!&$!#2(<#5=1!)%1!:*$)!&:8*2)#')!71)12:&'#')$!*9!$<331$$!9*2!#'!&'31')&>1!82*(2#:!
#&:17!#)!=*'(K)12:!13*'*:&3!71>1=*8:1')-!0%1!#'#=;$&$!$%*@$!)%#)!$)#)1$!@&)%!&'31')&>1!
82*(2#:$!7*!'*)!$11!$&('&9&3#')+!:1#$<2#5=1!(#&'$!&'!)%1&2!&'7&(1'*<$!R'7<$)2;!1:8=*;:1')!
<')&=!;1#2!)%211!*9!)%1!82*(2#:-!J)#)1$!@&)%!=*'(K)12:!&'31')&>1!82*(2#:$!$11!$)#)&$)&3#==;!
$&('&9&3#')!1:8=*;:1')!(#&'$!&'!;1#2!)%211!#'7!51;*'7!*9!)%1&2!82*(2#:$-!!

Focus resources on a cash incentive, specifically a rebate 

N.EO*2)%@1$)!213*::1'7$!)%#)!)%1!,&$)2&3)!*9912!#!3#$%!&'31')&>1-!N.EO*2)%@1$)!$)<7&17!
82*(2#:$!)%2*<(%*<)!)%1!a-J-!#'7!9*<'7!$)#)1$!)%#)!*9912!*'=;!3#$%!&'31')&>1$!%#>1!:*21!
(2*@)%!&'!)%1&2!&'7&(1'*<$!&'7<$)2&1$-!J)#)1$!)%#)!$8=&)!)%1&2!21$*<231$!51)@11'!3#$%!#'7!'*'K
3#$%!&'31')&>1$!7*!'*)!7*!#$!@1==-!A'7!)%*$1!@&)%!*'=;!'*'K3#$%!&'31')&>1$!#21!&'19913)&>1-!!

A:*'(!)%1!3#$%!&'31')&>1!*8)&*'$+!#!215#)1!&$!)%1!:*$)!7&213)!#'7!3*$)K19913)&>1!*8)&*'-!0#B!
3217&)$!%#>1!)2#'$#3)&*'!3*$)$!9*2!82*7<312$!#'7!$)#)1$-!V<2)%12:*21+!82*7<312$!*9)1'!%#>1!)*!
@#&)!<')&=!)%1!1'7!*9!82*7<3)&*'!)*!2131&>1!)%1!&'31')&>1-!0%1219*21+!#!215#)1!*9912$!3=1#2!
#7>#')#(1$!)%#)!)%1!FG0,!3#'!:#261)!)*!:#61!&)$!82*(2#:!:*21!71$&2#5=1-!!
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Offer a competitive incentive program 

W*)%!N.EO*2)%@1$)D!#'#=;$&$!#'7!3#$1!$)<7&1$!*9!*)%12!&'31')&>1!82*(2#:$!&'7&3#)1!)%#)!%#>&'(!
#!3*:81)&)&>1!&'31')&>1!h!*'1!)%#)!&$!'1#2!)%1!#>12#(1!>#=<1!9*2!)%#)!);81!*9!&'31')&>1!h!&$!#'!
&:8*2)#')!9#3)*2!&'!72#@&'(!5<$&'1$$-!!

^121!#21!)%1!:17&#'!>#=<1$!5;!&'31')&>1!);81!9*2!82*(2#:$!#32*$$!)%1!a'&)17!J)#)1$H!

• 0#B!3217&)!*'!1B81'7&)<21$H!Ii!81231')+!

• 0#B!3217&)!*'!21$&71')!@#(1$H!Il!81231')+!

• 0#B!3217&)!*'!'*'K21$&71')!@#(1$H!Ii!81231')+!

• Z15#)1!*'!1B81'7&)<21$H!IC!81231')+!

• Z15#)1!*'!21$&71')!@#(1$H!IL!81231')+!#'7!

• Z15#)1!*'!'*'K21$&71')!@#(1$H!Cm!81231')-!

Offer scaled incentives 

0%1!82&:#2;!8<28*$1!*9!)%1!,&$)2&3)D$!&'31')&>1!82*(2#:!&$!13*'*:&3!71>1=*8:1')-!"&)%!)%#)!
*5_13)&>1!&'!:&'7+!)%1!FG0,!:#;!&'31')&>&P1!$813&9&3!);81$!*9!$81'7&'(!)%2*<(%!$3#=&'(!
82*7<3)&*'!&'31')&>1$-!J*:1!$<((1$)&*'$!&'3=<71H!

• E9912!#!%&(%12!3#$%!&'31')&>1!9*2!21$&71')!)2#&'&'(!#'7!1:8=*;:1')!82*(2#:$`!

• G2*>&71!#'!&'31')&>1!$813&9&3#==;!9*2!8*$)K82*7<3)&*'!#'7!7&(&)#=!:17&#!@*26!&'!)%1!
,&$)2&3)`!#'7!

• Z1@#27!82*7<3)&*'$!)%#)!&'>1$)!&'!61;!&'92#$)2<3)<21+!$<3%!#$!#!$*<'7$)#(1!&'!)%1!
,&$)2&3)!*2!$)211)$3#81!&:82*>1:1')$!&'!#!)#2(1)!#21#-!!

Target productions with storylines set in Washington, D.C. 

J*:1!*5$12>12$!$#;!)%121!&$!#'!#2:$!2#31!&'!&'31')&>1$!9*2!9&=:!82*7<3)&*'$-!0%1!)#B!$)2<3)<21!&'!
)%1!,&$)2&3)!:#61$!&)!7&99&3<=)!)*!_<$)&9;!3*:81)&'(!@&)%!)%1!:*$)!#((21$$&>1!$)#)1$-!0%1!,&$)2&3)!
:#;!'*)!51!#5=1!)*!3*:81)1!@&)%!*)%12!_<2&$7&3)&*'$!9*2!9&=:$!)%#)!%#>1!9=1B&5=1!=*3#)&*'!
21M<&21:1')$!#'7!#21!=**6&'(!9*2!)%1!51$)!Q71#=-S!!

0%1219*21+!)%1!,&$)2&3)!$%*<=7!82*>&71!&'31')&>1$!)*!82*7<3)&*'$!)%#)!:#;!#=21#7;!#22&>1!)*!7*!
$*:1!*'K=*3#)&*'!9&=:&'(!9*2!1$)#5=&$%&'(!$%*)$-!R'31')&>1$!=*@12!)%1!:#2(&'#=!82*7<3)&*'!3*$)$+!
#==*@&'(!)%1$1!82*7<3)&*'$!)*!7*!:*21!*9!)%1&2!9&=:&'(+!7&(&)#=+!#'7!8*$)K82*7<3)&*'!@*26!&'!)%1!
,&$)2&3)-!"1!213*::1'7!)#2(1)&'(!)%1$1!*88*2)<'&)&1$+!@%&3%!3#'!51!#33*:8=&$%17!)%2*<(%!#!
21>&1@!8#'1=-!!!

A'!&'31')&>1!9*2!82*7<3)&*'$!@&)%!$)*2;=&'1$!$1)!&'!)%1!,&$)2&3)!@*<=7!%#>1!)%1!7<#=!19913)!*9!
:#261)&'(!)%1!21(&*'!#'7!$<88*2)&'(!)*<2&$:-!
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Work with other stakeholders to establish non-economic incentives 

A=)%*<(%!)%1!=#2(1$)!Q5#'(!9*2!)%1!5<36S!3*:1$!92*:!#!3#$%!215#)1+!)%121!#21!$*:1!=*@!3*$)!
@#;$!)*!9#3&=&)#)1!(2*@)%!&'!)%1!R'7<$)2;-!0%1!FG0,!#=21#7;!*9912$!$1>12#=!>#=<#5=1!82*(2#:$!
9*2!R'7<$)2;!1')&)&1$+!'*)#5=;!#!3*'3&12(1!$12>&31!)%#)!#$$&$)$!82*7<3)&*'!3*:8#'&1$!&'!
&71')&9;&'(!=*3#)&*'$`!*5)#&'&'(!812:&)$`!#'7!$*<23&'(!=*3#=!(**7$+!$12>&31$+!#'7!)#=1')-!R)!#=$*!
$8*'$*2$!'1)@*26&'(!#'7!5<$&'1$$!71>1=*8:1')!1>1')$-!!

0*!1B8#'7!&)$!'*'K3#$%!&'31')&>1$+!)%1!FG0,!3*<=7!@*26!@&)%!=*3#=!3*::<'&);!3*==1(1$!#'7!
)2#71!$3%**=$!)*!1$)#5=&$%!@*269*231!71>1=*8:1')!82*(2#:$!#&:17!#)!)#2(1)!$13)*2$!*9!)%1!
R'7<$)2;+!$<3%!#$!7&(&)#=!:17&#-!!

Conduct regular program evaluations 

A!812&*7+!2&(*2*<$!21>&1@!82*31$$!&$!61;!)*!:#&')#&'&'(!#!$<331$$9<=!&'31')&>1!82*(2#:-!G1@!
.1')12!*'!)%1!J)#)1$!&71')&9&17!)%211!61;!3%#2#3)12&$)&3$!*9!$<331$$9<=!1>#=<#)&*'$H!

C- .*'$&712$!#!2#'(1!*9!51'19&)$!#'7!);81$!*9!&:8#3)$+!

I- N>#=<#)1$!&'31')&>1!82*(2#:$!&'!3*:8#2&$*'!)*!*'1!#'*)%12+!#'7!

L- G2*>&71$!#3)&*'#5=1!3*'3=<$&*'$-C[!!

0%1!9&2$)!8*&')!&$!8#2)&3<=#2=;!&:8*2)#')!@&)%!219121'31!)*!9&=:!&'31')&>1$!&'!)%1!,&$)2&3)-!V&=:!
&'31')&>1$!82*>&71!#!2#'(1!*9!51'19&)$!)%#)!#21!'*)!3#8)<217!&'!#!9&$3#=!21)<2'!*'!&'>1$):1')!
#'#=;$&$-!0%1!)#B!$)2<3)<21!*9!)%1!7&$)2&3)!821$1')$!#!<'&M<1!3%#==1'(1!9*2!:#6&'(!#'!&'31')&>1!
82*(2#:!)%#)!Q81'3&=$S!92*:!$*=1=;!#!9&$3#=!&:8#3)!$)#'78*&')-!0%1!,&$)2&3)!3#''*)!)#B!)%1!
812$*'#=!&'3*:1!*9!'*'K21$&71')!1:8=*;11$!)%#)!@*26!&'!)%1!,&$)2&3)-!0%1219*21+!)%1!21)<2'!*'!
&'>1$):1')!&'!)12:$!*9!)#B!21>1'<1!@&==!51!=*@12+!3*:8#217!)*!*)%12!$)#)1$-!A$!$<3%+!)#B!
21>1'<1$!#=*'1!@*<=7!=&61=;!51!#'!&'$<99&3&1')!_<$)&9&3#)&*'!9*2!#'!&'31')&>1!82*(2#:-!!

J&:&=#2!)*!*)%12!$)#)1$!@&)%!=&:&)17!)#B&'(!3#8#5&=&)&1$+!N.EO*2)%@1$)!213*::1'7$!)%#)!)%1!
,&$)2&3)!:*'&)*2!)%1!*'(*&'(!82*(21$$!#'7!&:8#3)!*9!)%1!82*(2#:!'*)!*'=;!&'!)12:$!*9!)#B!
21>1'<1$+!5<)!#=$*!&'!)12:$!*9!13*'*:&3!#'7!7;'#:&3!&:8#3)$-!!

R'!)12:$!*9!13*'*:&3!&:8#3)$+!)%1!,&$)2&3)!$%*<=7!3*'$&712!&'K$)#)1!$81'7&'(!#'7!_*5!321#)&*'-!
^*@!:#';!7*==#2$!*9!$81'7&'(!#21!#))2&5<)#5=1!)*!82*7<3)&*'$!)%#)!2131&>1!&'31')&>1$T!^*@!
:#';!,&$)2&3)!_*5$!7*!)%1$1!82*7<3)&*'$!$<88*2)!#'7!@%#)!&$!)%1!812K_*5!3*$)!)*!)%1!,&$)2&3)T!A$!
213*::1'717!5;!)%1!G1@!.1')12!*'!)%1!J)#)1$+!)%1!,&$)2&3)!$%*<=7!3*:8#21!)%1$1!9&(<21$!@&)%!
*)%12!&'31')&>1!82*(2#:$!#&:17!#)!_*5!321#)&*'!)*!$11!@%&3%!&'31')&>1$!(&>1!)%1!:*$)!Q5#'(!9*2!
)%1!5<36-S!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

C[!G1@!.1')12!*'!)%1!J)#)1$+!IXCI+!N>&71'31!.*<')$H!N>#=<#)&'(!J)#)1!0#B!R'31')&>1$!9*2!c*5$!#'7!Y2*@)%+!#331$$17!
c<=;!L+!IXCL!#)!
%))8H\\@@@-81@$)#)1$-*2(\<8=*#717V&=1$\G.J]A$$1)$\IXCI\XCi]CI]ZRgIX0#BgIXR'31')&>1$gIXZ18*2)]@15-879-!!
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,;'#:&3!&:8#3)$!#21!51$)!:1#$<217!5;!3*:8#2&'(!)%1!3*>1217!1:8=*;:1')!#'7!8#;2*==!7#)#!
9*2!9&=:!U!>&71*!82*7<3)&*'!&'!,-.-!>12$<$!)%1!21$)!*9!)%1!a'&)17!J)#)1$-!A'!19913)&>1!&'31')&>1!
82*(2#:!$%*<=7!71:*'$)2#5=;!1B%&5&)!$&('&9&3#')!1:8=*;:1')!#'7!8#;2*==!(2*@)%!5;!)%1!)%&27!
;1#2+!#'7!3*')&'<17!&:82*>1:1')!)%121#9)12-!V*2!7&(&)#=!:17&#+!)%1!,Ed!ENJ!$%*<=7!21>1#=!
$)#)&$)&3#==;!$&('&9&3#')!(2*@)%!&'!)%1!'<:512!*9!:<=)&:17&#!*33<8#)&*'$!&'!)%1!,&$)2&3)!>12$<$!
)%1!21$)!*9!)%1!a'&)17!J)#)1$!@&)%&'!)%211!;1#2$-!!

E)%12!#21#$!9*2!8*)1')&#=!1>#=<#)&*'!&'3=<71!82&>#)1!:*'1;!$81')!*'!9&=:!U!>&71*!&'92#$)2<3)<21+!
:<'&3&8#=!&'92#$)2<3)<21+!#'7!)*<2&$:!:#261)&'(!#'7!#)!@%#)!$#>&'($!)*!)%1!,&$)2&3)`!#'7!9&=:K
&'7<317!)*<2&$:!)*!:*>&1!$1)$!*2!=*3#)&*'$!&'!)%1!,&$)2&3)-!!
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Appendix A. Incentive Program Database, FY13 

!

State, District, or 
Territory

Incentive 
Start, End

Has 
Program

Tax 
Credit Rebate Value Qualified Expenditure

Tax 
Exemptions

Fee-Free 
Location

Minimum 
Spending Project Cap Annual Cap

25% Spending & NR labor
35% Resident labor

30 - 34% Spending & NR labor
40 - 44% Resident labor

Arizona 2006, 2011
15% Spending & NR labor
25% Resident labor

California 2009 X X 20 - 25% Spending & labor $500k - $1M None $100M
Colorado 2006 X X 20% Spending & labor $100k - $1M None $3M
Connecticut 2006 X X 10 - 30% Spending & labor X $100k None None
Delaware No sales tax
District of Columbia 2006, 2007
Florida 2004 X X 20 - 30% Spending & resident labor No income tax $100k - $625k $500k - $8M $296M
Georgia 2008 X X 20 - 30% Spending & labor $500k None None
Hawaii 1997 X X 15 - 20% Spending & labor $200k $15M None
Idaho

30% Spending &NR labor
30 - 45% Resident labor

Indiana 2005, 2012 X X
Iowa 2007, 2009
Kansas 2007 X X 30% Spending & labor $50k - $100k None $2M
Kentucky 2008 X X 20% Spending & labor X $50k - $500k None None

30% Spending & NR labor
35% Resident labor

5% Spending
10% NR labor
12% Resident labor

Maryland 2008 X X 25 - 27% Spending & labor X $500k None $25M
Massachusetts 2006 X X 25% Spending & labor X $50k None None

27% Spending
10 - 27% NR labor
27 - 32% Resident labor

Minnesota 1997 X X 20 - 25% Spending & labor $1M None $10M
25% Spending & NR labor
30% Resident labor

Cash Incentives Non-Cash Incentives

X

X

X

X

None $50M

Overiew

X

No income/ 
sales tax

X

Michigan 2007 X X $100k

Maine 2006 X X X $75k None None

None None

Mississippi 2004 X X $50k $8M $20M

Louisiana 1992 X X $300k

None $5M

Illinois 2004 X X $50k - $100k None None

Arkansas 1986 X X $50k

None $15M

Alaska 2008 X X $100k None $100M

Alabama 2009 X X $500k
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Source: ECONorthwest with data from Cast & Crew Entertainment Services 

State, District, or 
Territory

Incentive 
Start, End

Has 
Program

Tax 
Credit Rebate Value Qualified Expenditure

Tax 
Exemptions

Fee-Free 
Location

Minimum 
Spending Project Cap Annual Cap

25% Spending & NR labor
35% Resident labor

30 - 34% Spending & NR labor
40 - 44% Resident labor

Arizona 2006, 2011
15% Spending & NR labor
25% Resident labor

California 2009 X X 20 - 25% Spending & labor $500k - $1M None $100M
Colorado 2006 X X 20% Spending & labor $100k - $1M None $3M
Connecticut 2006 X X 10 - 30% Spending & labor X $100k None None
Delaware No sales tax
District of Columbia 2006, 2007
Florida 2004 X X 20 - 30% Spending & resident labor No income tax $100k - $625k $500k - $8M $296M
Georgia 2008 X X 20 - 30% Spending & labor $500k None None
Hawaii 1997 X X 15 - 20% Spending & labor $200k $15M None
Idaho

30% Spending &NR labor
30 - 45% Resident labor

Indiana 2005, 2012 X X
Iowa 2007, 2009
Kansas 2007 X X 30% Spending & labor $50k - $100k None $2M
Kentucky 2008 X X 20% Spending & labor X $50k - $500k None None

30% Spending & NR labor
35% Resident labor

5% Spending
10% NR labor
12% Resident labor

Maryland 2008 X X 25 - 27% Spending & labor X $500k None $25M
Massachusetts 2006 X X 25% Spending & labor X $50k None None

27% Spending
10 - 27% NR labor
27 - 32% Resident labor

Minnesota 1997 X X 20 - 25% Spending & labor $1M None $10M
25% Spending & NR labor
30% Resident labor

Cash Incentives Non-Cash Incentives

X

X

X

X

None $50M

Overiew

X

No income/ 
sales tax

X

Michigan 2007 X X $100k

Maine 2006 X X X $75k None None

None None

Mississippi 2004 X X $50k $8M $20M

Louisiana 1992 X X $300k

None $5M

Illinois 2004 X X $50k - $100k None None

Arkansas 1986 X X $50k

None $15M

Alaska 2008 X X $100k None $100M

Alabama 2009 X X $500k


